


STYLEBOOK

One of the leading
online magazines for
women

1,75 mill. UUs
3,31 mill. Visits
3,81 mill. Pls

TRAVELBOOK

Germany's largest
online travel
magazine

2,92 mill. UUs
5,18 mill. Visits
6,13 mill. Pls

OVERVIEW

BOOKs-FAMILY

TECHBOOK

The portal for
innovative digital
lifestyle

2, /3 mill. UUs
5,55 mill. Visits
o,/3 mill. Pls

2 Source: agof daily digital facts, Basis: digital WNK 16+ years (61.17 million); Single month December 2022 and VW May 2023

FITBOOK

One of the
leading online

magazines for
fithess & health

2,31 mill. UUs
5,05 mill. Visits
5,90 mill. Pls

"HOMEBOOK

The largest online
magazine for
house & garden

2,27 mill. UUs
4,83 mill. Visits
7,14 mill. Pls

BOOK

The new lifestyle
portal for all pet
owners and lovers

2,16 mill. Visits
2,40 mill. Pls

f, % \ medic impact



STYLEBOOK - ALL THE BEAUTY YOU NEED

IN A NUTSHELL

IS fresh quality journalism for beauty & b STYLEBOOK

Ody topiCS - understandable for everyone. SKINCARE MAKE-UP HAIR BODYHEALTH FASHION LIFE
provides orientation and encourages yo m“mmmu y , h
u to celebrate womanhood and femininity in Vor dem Spiegel mit Sonny Loops, Anna Maria

. Wy = 1
all its facets. SRR k al

> *l
DATING CFASHION

offers valuable service content in the for
m of product tests and experience reports.

Comblnes hlgh_ . S » — _ Diese Tipps helfen wirklich
quality, editorial content and e-commerce. S % MW o Lioesiummer |

— your beauty expert!

STYLEBOOK

Vor dem Spiegel mit Sonny Lo

Maria Damm & Co. S /R Iy

ie Wirkung vo
esundheit P48
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Unique Users December 2022 (in million)

STYLEBOOK

freundin Beauty & Fashion

BUNTE Beauty

GLAMOUR Beauty

s (61.17 million); Single month December 2022




STYLEBOOK USER

63 % 20- 49 vyears old

44 % high level of education®
74 % employed
94 % women

57 % a household net income > 3.000 ¢

(Index value 311, 261)

“ Very strong product information interest in Baby
W2/ food/care products and two-wheelers (e.g.
motorcycles, scooters, mopeds) (index value 280,

N

¢ "l am open to cosmetic procedures (e.g. eye or lip
a correction, face lift)" (index value 236)

Source: agof daily digital facts; Basis: digital WNK 16+ years, single month October 2022
*(Technical) high school diploma, technical or university degree; best for planning 2022 IIl; Basis:
population; npm

media impact




Trends, How To's, STYLEBOOK Beauty Bag,

New products being tested, Beauty Wik

L
'BODY & MIND

Women's Health, Menstruation, Self-Love,
Pregnancy, Empowerment

\\
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Face, body, treatments, UV-protection Care, hairstyles, styling, accessories,

Tips & Tricks

i
~ FASHION - ~ MORE

Styles, shoes, accessories, star-looks Interviews, careers, finance, specials

STYLEBOOK offers its users interesting facts from experts, but also from stars, influencers as well as personal experience
reports on topics related to beauty, body & mind. The content is presented attractively and with a focus on shareability in

soclal networks.






THIS IS HOW YOU ENTERTAIN GERMANY

BIG STAGE

Your campaign on a large scale in the direct field of
vision of our strong brands on one day!

With the Big Stage, you emotionalize our users and
charge them with full power.

\r\lﬂzrricielr)na?ieithnnygopzsx,wAnna | After playing the Video (length max. 8 SeC-) a Fireplace
‘ remains on the page.

STYLEBOOK

SKINCARE MAKEUP HAIR BODYHEALTH FASHION LIFE = | pels On our special interest portal STYLEBOOK you reach
S e 150.000 users per day or 900.000 per week!

8 The stationary Big Stage advertising medium is displayed on the homepage. The fallback advertising medium is played out in ROS. Additional approval from the editors required. Pricing Supreme applies.

media impact



SPECTACULAR AND HIGH QUALITY

HOMERUN

The Homerun guarantees brands an individual and
"' first-class appearance.

Welch G nsthmp

In addition to a homepage fixed placement, the client

% DEJINGENELDEN et | T © — , _ , ,
B e g T R e . receives a first contact placement (first page view on
o kB | | the entire website off the homepage), reaching every
'@?s»e;>+ e et o user on the entire site.
STAR N [ ) I e | Dl An entire page just for you: The choice of advertising

Die neuen Folgen vorab bei uns SHINCARE

media is up to you here!

Trailer ansehen
DIE JUNGEN ARITE

STYLEBOOK FOLGEN
DOD0BR
Package’ Guarantee Run time’ Pricing Pricing
Basic / Deluxe Supreme?
Homerun Day  150.000 Als 1 Day 8.400 € 10.500 €
Homerun Week 900.000 Als 1 Week 42.300 € 54.000 €
1) Incl. First Contact, Sat. & Sun.= 1 day | Exclusivity on the homepage except for CMS areas, e.g. Home Teaser and Taboola med e impqct

2) The stationary Big Stage advertising medium is displayed on the homepage. The fallback advertising medium is played out in ROS. Additional approval from the editors required


https://www.mediaimpact.de/de/digital-formate
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ATTENTION-GRABBING AND CLOSE TO CONTENT

A-TEASER

Frauenpower hat viele Gesichter

STYLEBOOK =

SKINCARE MAKE-UP HAIR BODY-HEALTH FASHION LIFE Q

Bis zu Intel® Core™ |7 Prozessoren der 11. Generation

Package Guarantee
A-Teaser 50.000 Als

1) Saturday and Sunday count together as one day
2) Plus creation costs (not SR and AR capable): 500 €

¥

™

Swift 3

MEHRENTDECKE
i y

’I’/ | J . : £ . ," !
intel. Rainbow Nails emfacw
CORE selbst gemacht in vier

- Varlanten F' kS

o
Swift 3
{R ENTDECKEN >

Duration’ Pricing?
1 Day 4.500 €

Placement on the most attention-grabbing editorial
space is ideal for product or collection highlights.

The link Is either to the partner website or to a specific
landing page.

media impact






BRAND STORYTELLING WITH JOURNALISTIC NARRATIVE COMPETENCE

BRAND STORY

.
STYLEBOOK S Storytelling at it's best! Your story gets STYLEBOOK's exclusive
S T o e e e e storytelling: informative texts, exclusively researched, exciting videos,
great photo productions, informative graphics, interactive engagement

Topmodel Stefanie Giesinger verrat ihr

Berlinale-Beauty-Geheimnis!
' AN

tools such as 360-degree images, quizzes, picture galleries.
Editorial-like story
Clear brand sender identity through logo integration
Theme-is developed together with the brand studio team

STYLEBOOK 3 Visuals can be provided by the client or provided by the native photo

Startseite » Beauty » Stefanie, Giesinger, model, make-uj tea m
Topmodel Stefanie Giesinger Package' Guarantee Duration? Pricing

verrat ihr Berlinale-Beauty-

Geheimnis! Page Views

Minimal? 5.000
— Basis 15.000 o6 Weeks 50.000 €
Story “OREAL '
: Maximal’ 20.000
5 iy | Additional Add-Ons Additional costs
Sie ist Deutschlands sympathischster Instagram-Star - Topmodel
o oo S e hokiim Lok P Nt <ot e Data & Mafo: Targeting? From €10 CPM (see targeting rate card)
nur drei Produkten in 10 Minuten! Produkte Foto: Axel Springer Brand Studio
}s‘g{f'f]l(\! 'OREAL Social Media: Sponsored Posts See Social Media Factsheet
' Performance: Just Clicks, Activation or Lead Add-On See Performance Factsheet
yn Brand Story | 10. Januar 2019, 14:48 Uhr . . . ;
Hub: Stage for collecting your brand stories From booking 3 stories on top

Plus creation costs from 5,000 views 3,500 ,- €; from 15,000 views 4,000,-€; 20,000 views 4,500 ,- €, not eligible for discounts and AE : .

For brand stories, the lead time must be requested. media impact
Scalable page views: from €3.50 gross CPV (cost per view), SR and AE capable, depending on the size of the booking and the property

For selected advertising media, see Targeting Ratecard

12
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PRODUCT-CENTERED, INDIVIDUALLY DESIGNED ADVERTISING STORYTELLING

PRODUCT STORY

Excellent opportunity for detailed presentation of a product / service,
efficient in its impact through a content developed on the basis of the
customer's material.

Beauty Impact Report 2021

STYLEBOOK

SKINCARE MAKE-UP HAIR BODYHEALTH FASHION LIFE Q

,,,,,,,,,,,,,,,,,,,,,,,,,,,,, Product Story  Guarantee Guaranteed Ad Duration? Pricing?
Kaffee-S W” 15 o ryr oy SR Bundles’ Page Views Impressions
5 Kaffee-Snacks, die Innen den Tag versupen ~HOMEBOOK ;
1 e O — 3 Lifestyle 15.000 15.000.000 6 Weeks 47.500 €
a Additional Add-Ons Additional costs
il Additional visibility: Ad Impressions® On CPM basis (see CPM price
list)
Data Add-Ons: Targeting From 10€ CPM (see Targeting
Ratecard)
Graphic Add-Ons:®
Immersive Individually
Von Advertorial | 27 August 2012,17:53 U Interactive 4.000€ on the creation costs
Lorem ipsum dolor sit amet, consetetur sadipscing elitr, sed diam nonumy
£l N —— T Y L Social Media: Sponsored Posts See Social Media Factsheet
Stet clita kasd gubergren, no sea takimata sanctus est Lorem ipsum dolor
Exemplary visualization: Product Story Bundle Lifestyle Performance: Just Clicks, Activation or Lead Add-On See Performance Factsheet
Hub: Stage for collecting your Product Storys From booking 3 stories on top

Travel = BILD (Channel Reise), WELT (Channel Reise), Travelbook (ROS) | Technology = ComputerBILD, Lifestyle = Travelbook, Stylebook, Petbook, myHomeBook, Fitbook (ROS), WELT (Channel ICONIST)

Material for the stories must be available to Product Stories 2-3 weeks before the start of the campaign.

Plus creation costs: €4,500 (not SR or AE capable) : .

Only advertising media included in the basic packages can be booked med (@ Impact
Graphic representations do not make sense for all content, examination and decision by Axel Springer Brand Studios

13
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ADVERTISING AD IN THE LOOK & FEEL OF TRAVELBOOK

ADVERTORIAL

Beauty Impact Report

STYLEBOOK ==

SKINCARE MAKE-UP HAIR BODYHEALTH FASHION LIFE Q

STRAHLEND SCHON WIE YLV WES The advertorials on STYLEBOOK are individually designed. Thanks to

Contouring-Trend: io g:lingt der Topmodel- the editorial presentation in-the look & feel of STYLEBOOK, your brand
00

IS presented in a first-class environment and thus benefits from a high
level of credibility.

Address your users directly and activate them via

competitions.

STYLEBOOK

| ]
votings.
STRAHLEND SCHON WIE SYLVIE MEIS

Contouring-Trend: So gelingt der

Topmodel-Look Integrated V|deOS, and mUCh more

Traffic is delivered via homepage teasers as well as an AdBundle and
Mobile Medium Rectangle in Run of Site.

lkone Sylvie Meis macht ihn vor: den Topmodel-Look mit Hilfe von Contouring. Foto: juvéderm®

Von Advertorial | 19. Juli 2022, 10:36 Uhr

Stars wie Sylvie Meis machen es vor: Modellierte Wangenknochen und
eine definierte Kinn-Kieferlinie konnen das Gesicht attraktiv und
Jugendlich wirken lassen. Um Gesichtsziige gezielt herauszuarbeiten, gibt Ikone Sylvie Meis macht ihn vor: den Topmodel-Look

es verschiedene Methoden. Viele Frauen setzen auf einen der grofiten mit Hilfe von Contouring. Foto: Juvéderm®@

Make-Up-Trends der letzten Jahre: Contouring. Aber auch nachhaltigere

Package Guarantee Duration’ Pricing?
on Advertorial | 19. Juli 2022, 10:36 Uhr .
B i or: Advertorial S 500.000 Als 2 Weeks 10.000 €

Modellierte Wangenknochen und eine

definierte Kinn-Kicferlinie kinnen das Advertorial M 1.000.000 Als 4 Weeks 17.500 €

Gesicht attraktiv und jugendlich
B, g s merctanaes Advertorial L 1.500.000 Als 6 Weeks 22.500 €
Advertorial stage®  1.500.000 Als 6 Weeks 35.000 €

Treatments mit Fillern auf Hyaluronsdurebasis erfreuen sich immer
stirkerer Beliebtheit.1 Wir zeigen, wie Schminktechnik und minimal-

clojujole] -

invasive Behandlungen helfen kénnen, den angesagten ,,Topmodel-Look*
zu erreichen.

Eine V-formige Gesichtsform ist ein markantes Merkmal des begehrten Topmodel-
Looks.? Junge Frauen nutzen Make-up oder minimal-invasive Méglichkeiten genauso

wie dltere3 , um sich diesem Aussehen ganz individuell anzunghern. Mit zunehmendem
Alter veréndern sich die Gesichtsproportionen allerdings: Durch den natiirlichen Abbau
von Korperfettgewebe verlieren Mittelgesicht und Kieferpartie zwischen Kinn und Ohr

an Spannkraft.4 Dadurch sinken die Gesichtsproportionen in der Regel kontinuierlich

ab% und lassen die Gesichtsziige miider erscheinen.

14 1) Running time recommendation, adaptable on request med e impqct
2) Plus creation costs (not SR and AR capable): €2,000, advertorial stage: €4,000

3) Consisting of at least 3 advertorials






YOUR STRONG PRESENCE IN AN ENVIRONMENT WITH AN AFFINITY FOR THE TOPIC

THEME SPECIALS

.
STYLEBOOK
E Theme specials involve the sponsorship of a stage dedicated to a
. - . special theme. The sponsoring Includes the exclusive customer

presence on special start pages and all article pages.

Sponsoring header and footer

Advertising media integration (Fireplace or Wallpaper and Content Ad
or Mobile Medium Rectangle)

STYLEBOC K
HAAR SPECIAL | Traffic is delivered via homepage teasers as well as an AdBundle and

Mobile Medium Rectangle in Run of Site.

Additionally, there is the possibility to integrate advertorials and brand
stories within the special.

Package Guarantee Duration’ Pricing?
Themenspecial S  300.000 Als 1 Week 13.000 €
} | Themenspecial M 600.000 Als 2 Weeks 23.000 €
ot cpniete e (8 Theme specials L 1.200.000 Als 4 Weeks 36.000 €

5 Tipps fur die Anwendung

So finden Sie den richtigen Blo von Trockenshampoo” \
o —o— TN T A

1) Runtime recommendation, customizable on request.
2) Plus creation costs ( not SR- and AR-capable): 2.000 € med iCI impact

16 Attention: The principle of editorial sovereignty applies to the content of the editorial topic special; for compliance reasons, no customer-specific topic specials can be
implemented (e.g. "The big sample country special presented by sample country").



STYLEBOOK EDITORS

TOPIC PLAN 2023

The great supplement guide - for the inner and outer glow after the
holidays

Art on the skin - Tattoo Trends & Care
Celebrate yourself! - Focus on strong women

Yes-men! The most beautiful wedding dresses, wedding rings and
bridal hairstyles for wedding

Sun, sun, sun! The special on the right skin and hair care in summer
From Long Bob to Curtain Bangs - the big hairstyle special
Oh baby! Experience pregnancy healthy and beautiful

Know your Lady-Parts! The special on women's health, intimate care
and menstruation

Aesthetic procedures - All about fillers, minimally invasive procedures
and treatments.

October is Breast Cancer Awareness Month! - Prevention, risk factors,
affected persons in interview

Online shopping - the coolest stores, the best deals

Glam season is here! Glamorous looks & styles for the holidays

The outlined year-round themed timetable is only an excerpt and serves as a source of inspiration and rough orientation.

We would be happy to work with you and the STYLEBOOK editors to design an individual theme special tailored to your needs.

Women Rock! - Women in music, which cool styles we have to thank
them for, how they have fought for equal rights, who is hot today

Female Finance - from retirement planning to ETFs, we talk to experts

Good germs, bad germs: the microbiome (How important the
microbiome is for the body and what to look out for).

Career special - women in "men's jobs", coaches, also: why women don't
have to have careers

Skin care special - body, face, what ingredients, different applications.

Everything about jewelry - trends, classics, diamonds from the laboratory

Female Heroes - important women from the past to today

Hair removal - methods, treatments like laser, tools in test,opinion pieces
Baby, it's cold outside! Everything about the winter skin

With the nose in front! All about perfumes and fragrances

Future of Beauty: Auf diese Beauty-Trends freuen wir uns 2023

Future of Beauty: These are the beauty trends we can look forward to in

2023

media impact



VIDEO SPONSORING

THE NEW VIDEO SERIES FROM STYLEBOOK

STYLEBOOK

Celebrities and experts show us their beauty routines in 3 to 5 minutes - collected on a stage.
STYLEBOOK's new tutorial series "In front of the mirror with..." takes you into the bathroom with famous faces
and experts from beauty, fashion and social media. This format is the first of its kind in Germany - with
German celebrities and experts.

Melissa Damilia
Sonny Loops
Anna Maria Damm
Miyabi Kawal u.v.m.




"IN FRONT OF THE MIRROR WITH..."

PRICING AND INTEGRATION OPTIONS

Sponsorship of a video episode:
4 \Weeks runtime?, 50.000 Als + 5.000 Views, 8.200 €2

o
SKINCARE MAKE-UP HAIR BODY HEALTH FASHION LIFE Q

Die Beautyroutine von und mit

Die Beautyroutine von und mit .
y Anna Maria Damm

Mandy Capristo

Die Beautyroutine von und mit
Anna Maria Damm

STYLEBOOK
PARTNER

prasentiertvon:  PARTNER

PARTNER

PRESENTERCLIP BANDEROLE

LOGO INTEGRATION IN VIDEO SEQUENCE
(BRAND + PARTNER)

Media package multiscreen on article pages and in ROS3

1) Running time per episode: 4 weeks
2) Plus €500 creation costs for video integration per episode; optionally bookable: Product Placement ltem, Brand Story S and Advertorial S within the video stage
3) Possible formats: Fireplace, Sitebar, or Billboard and Mobile Content Ad 1:1, Understitial or Interscroller

media impact



REPRESENTATIVE STUDY ON THE TOPIC OF FACTORS INFLUENCING FEMALE WELL-BEING

BEAUTY IMPACT REPORT

We surveyed more than a thousand women ...

Many German women are dissatisfied with their
own appearance.

The need to compare themselves with others

Increases with the consumption of social media.

The use of social media can have a negative
Impact on well-being.

Purchase decisions are supported primarily by
classic media.

Snapchat and TikTok in particular pose risks to
the well-being of girls and young women.

Minimally invasive interventions have increased
compared to the previous year.

Beauty Impact Report

STYLEBOOK

SKINCARE MAKE-UP HAIR BODYHEALTH FASHION LIFE

STYLEBOOK

beauty impact report 2022

BEAUTY IMPACT REPORT 2022

uty Impact Report in= Leben
sfakioren sind rdevant fir

GRATIS PDF
JETZT DIE NEUE STUDIE MIT MANDY CAPRISTO, MIYABI :
DOWNLOADEN KAWAL DR. EMI ..
Stars und Influencer

diskutieren Beauty Impact
Report 2022

STYLEBOOK

STYLEBOOK
w4 beauty impact report 2022

BEAUTY IMPACT REPORT 2022

Im vergangenen Jahr rief STYLEBOOK gemeinsam
mit dem renommierten Marktforschungsinstitut
Innofact den Beauty Impact Report ins Leben. In
diesem Jahr gibt es eine Fortsetzung der viel zitierten
Studie, die sich folgenden Fragen widmet: Welche
Einflussfaktoren sind relevant fir Frauen in Bezug auf
ihr eigenes Wohlbefinden und ihrer mentalen
Gesundheit? Was beeinflusst ihr Konsumverhalten?
Wie sehen Frauen sich unter aktuellen Umstanden in
Beruf und Familie? Welche Angste und Sorgen bringt
gesellschaftlicher Druck mit sich?

GRATIS PDF

medio impact



STYLEBOOK BEAUTY IMPACT REPORT 2023

REPORT SPONSORING

STYLEBOOK

SKINCARE MAKE-UP HAIR BODYHEALTH FASHION LIFE Q

STYLEBOOK

beauty impact report 2022

Make a statement and join us for our annual Beauty prisentiert von: PARTNER

Impact Report on Mental Health.

BEAUTY IMPACT REPORT 2022 :

m vergengenen Jabr nef STYLEROOK gemenssn mit dem renammierten Marktforschungsnsstut Innofact g Baauty Impact Report i< Leben
el Einflussiakloren sind rdevant fir

Wie sehen Fraven sich

With a permanent logo integration on the Beauty
Impact Report stage, in the report for download and
our campaign, you will receive the attention of our
study for your brand.

o " o
GRATIS PDF ) g
_ | S =
JETZT DIE NEUE STUDIE UMFRAGE ZEIGT ]
OWNLOADE Wie Frauen in Deutschland
von Influencern zu
Schonheits-OPs verleitet

werden B
- SN o A

Contribute to the active education and awareness of
the topics in the Beauty Impact Report and become
our exclusive sponsoring partner.

-

Participation in the study is possible as part of a
strategic partnership or separately.

UMPFRAGE ZEIGT -
So viele Frauenin |

Deutschland haben kein

eigenes Konto - ) |
LA

BEAUTY IMPACT REPORT

Der negative Einfluss von t
TikTok und Snapchat auf Wie die Krisen der letzten Das sind die beliebtesten .
die Psyche von Madchen Jahre unseren Beauty- Eingriffe und Schonheits-
: und jungen Frauen Bles . Konsum beeinflussen OPs 2022 |
. 2 =y ; .

'y mezdio impact
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EVERYTHING AT A GLANCE

BOOKS PARTNERSHIPS

I
PREMIUM- CO- CO-PARTNERSHIP
PARTNERSHIP PARTNERSHIP LIGHT
®
Package price: from €1 Package price: from 500.000 € Package price: from 250.000 €
million Duration 12 months Duration 6 months Duration 6 months

o ContentHwb T e Ve RS E
. STORYTELLING  Brand Stories X X X i
I Advertorials . e Thewm g @ ANSESSSSY X |
: Theme special X X X :
i MEDIA Home Run X X X i
e Display(RoS) A SN AN X |
: Video Sponsoring + Product :
. VIDEG Placement+Media - . e A :
i Logointegration X - . E
: Exclusivity X Branch exclusivity possible - :
E DEEP INTEGRATION In-Article Widgets . X X X E
! Newsletter Integration X X X !
i Hometicker X X X i
: Notifications X X X :
_ ________________________ Lighthouse actions (incl. Maro) X R e R
E DATA Use of data X 0 - E

2/ *individual coordination necessary. medio imPGCt



MEDIA
& BRANDING

— Large-scale and
multiscreen advertising
formats in ROS and on
HOME

— Sponsorships / theme
specials

— Various targeting
options

— Industry exclusivity
possible for all content
and media formats

25

STRATEGIC PARTNERSHIP

POSSIBLE COMPONENTS

CONTENT

— Emotional storytelling
with brand stories

— Product-related content
[ advertorials

— Own content hub
possible*

— Traffic management of
your content

— Project management
and use of a product
manager to coordinate
collaboration

VIDEO

— Various video formats/
video_series and stages

— Other format ideasi.-A.

— Individual conception of

DEEP

INTEGRATION ally

— Right to generate data
exclusive special for your brand
integration areas (e.g.
In-article-
recommondations or
notifications)

— First level data (e.g.
content keywords)

— Re-targeting
possibilities
Integration of affiliate
deals with the aim of
generating leads or

orders possible

— Only required after
intensive review by the
data protection team /
DSGVO compliance

A t of th
SSESSIMEEIRE — Further data use tbhd.

qualitative performance
of the partnership by
excellent in-house MaFo
team possible

media impact



BOOKS PARTNERSHIPS

BEST CASES

TELEKOM PREMIUM PARTNERSHIP (2016 — 2018)

L g

TECHBOOK

EASYUIFE SMART HOME APPS ENTERTAINMENT MOBILE GAMING NEwWS

TASYLIE  SMAKTHOME  APPS  INTEATAINMINT  MOBILL

H|er heizt das Handy die Bude vor!
' R W

Brand
Story "= ¢ o

Den Kaffee? Macht die App! Das TV-Programm? Wird via Ha
ptopammoem Die H:uuulpben’ Via Mesmger gestew

Blick -+ doch or wen bahat sich der hohe Aufprets
Wirkiich? TECHBOOK kidet auf.

JETZT BEI DER TELEK|
DIE SKY KONFERENZEN
LIVE UND IN HD

OBI PREMIUM PARTNERSHIP (2019 - ongoing)

TooLs

HONESOSK 4 Traumgarten im Vorher-nachher-

Verglelch

Diese Gartenarbeiten
stehen im August an &

~HOMEBOOK Q=

4 Traumgarten im Vorher-
nachher-Vergleich

MYHOMEBOOK FOLGEN

NEWS Weber Gasgrill Spirit

£0-210 mit 2 Breanern =5

L
Sind Mega-Wespennester | - — Brand oBx

auch bei uns mdglich? | Prersempleniang, o Story

Brand
Story oBX

Viein 40 réSere Pidoe Kaum cmzusetien. Sushmmen mit

7 pent s iesc - NOCh Besser - Gie MachBarMacher
I umme Whe? A% Geminn Bl Ger groflen WuRSCREATLen-

20

GARDENING  ROOMS  INSPIRATION HOWTO  TOOLS

OMEBOOK

ROOMS INSPRATION HOWTO TOOLS NEWS Q

Auf'so einen Garten fliegen Insekten!

OMEBOOK

NEWS  Q

Darum ist Mutterboden 5o

DAK PREMIUM PARTNERSHIP (2017 — Autumn 2021)

r-—

. ' 5 [ ] .‘

FITBOOK

TOP-NEWS FITNESS HEALTH FooD HOowTO MIND & BODY Q 3 & - g T A \ N

“~

Fiir ein gesundes Miteinande
Miteinander [ setet sttmscrens >

| THEMENSPECIAL

verbessern

So geht es nach .Die Hohle der Lowen” mit
.Catrub” weiter "

JETZT SHOPPEN

| st i, W |

OOK

TOPNEWS  FITNESS  HEALTH  FOOD  HOWTO  MIND & BODY

i

. JKRANK
o | JLEUTE!

Sport schneller rot als

andere? l -

| o konnen Sie Ihre Ausdauer in 4\

verbessern
luu-mn o
! '

|

Warum werde ich beim Sport
schneller rot als andere? Wochen verbessern

des Workout

So war meine erste Radtour | Wie effektv ist eigentl wie gut Ihre A
In den Bergen B Hohentraining wirklich ist

DIESES Darmbakte um
Ilhre Ausdauer erhohen

MUNDE KATZEN KLEINTIERE PFIRDE RATGEBER&SERVICE NEWS Q

WOW! Dieses Futter wird Ihr Hund lieben

6 Tipps, um fur Welpen das
richtige Futter zu finden

il Vegane Ernahrung beim
Hund - sinnvoll oder
gefahriich?

L
fr die Umstellung und ") i Weiche Leckerlis sind far
mogliche Risiken rfen [y 2l den Hund gesund? Ris,

JETZT SHOPPEN

s beste Hundefulter mit v

media impact






REACH

Benetfit from the steadily
growing reach of the
BOOKSs and the market
leadership of
TRAVELBOOK,
FITBOOK and
mMyHOMEBOOK in their
respective online
magazine sectors.

$ )
RMANCE WITH

"\

AFFILIATE "

=

TOPICAL FIELD

Integrate yourself close
to the content in the
appropriate topic
environment on the
BOOKs. In addition,
articles from a topic
environment that is
specifically relevant to
your brand can be
published and presented
In so-called focus
phases.

]
743
&

TARGET GROUP

Reach a young, working
target group. For their
consumer power, they
look to BOOKS for

iInspiration and guidance.

NATIVE INTEGRATION

Your offers are manually
Integrated into the
BOOKSs in a content-
related and attention-
grabbing manner via
various areas. Detailed
traffic management
ensures optimal playout
of your offers.




AFFILIATE-KOOPERATION

INTEGRATION OPTIONS

Customers benefit from the content-oriented and high-reach integration and can easily operate with cross-portal campaigns. We take over the traffic
management and thus guarantee the optimal visibility of the offers

STYLEBOOK

Foto: nordic cosmetics
Von Advertorial | 26. Marz 2020, 16:59 Uhr

A
STYLEBOOK 0 = A @ fitbook.de e Mit unseren exklusiven Deals bieten wir besondere Produkte zu

1. CBD als Anti-Aging-Wunder unschlagbaren Preisen. Finden Sie tolle Deals aus den Bereichen Fashion &
FITBOOK = Lifestyle, Beauty & Wellness, Gesundheit & Fitness und vielem mehr!

O
Pflegeprodukte auf Hanf-Basis liefern der Haut eine Menge ~ 1 K ! v X

Antioxidantien, die insbesondere im Bereich des Anti Aging Lesetipp der Redaktion Hénde waschen, desinfizieren und auf die richtige Hygiene achten: in den aktuellen Zeiten
eingesetzt werden. ,Antioxidantien schiitzen die Zellen vor : ist das wichtiger denn je um sich vor dem ausgebrochenen Coronavirus zu schiitzen.
der Wirkung freier Radikale”, erklart der Miinchener | g , FITBOOK-Umfrage: Sind Dabei sollten Sie jedoch nicht vergessen, dass unsere Haut vom Alkohol und Wasser

i di schen nach
B30 DaURCan Nact cem angegriffen wird und austrocknet. Die richtige Feuchtigkeitspflege fir unsere Hande ist MOdUleS serve as a

Dermatologe Dr. Timm Goliike im STYLEBOOK-Interview. ! i " Lockdown ins
Fitnessstudio deshalb mindestens genauso wichtig! Wir haben uns schlau gemacht und die perfekte

,Diese entstehen durch duBere Einfllisse wie UV-Strahlen '., H . .
) ) ) zuruckgekehrt? Handcreme von Nordic Cosmetics fir Sie. Die besondere Zusammensetzung aus Aloe Vera J um p| A g Off pO| I’]t tO the
oder Umweltgifte und schaden der Haut, indem sie den Ji ; i yi i
und Cannabidiol wirkt Wunder und sorgt fiir geschmeidige und gepflegte Hande nach der

Abbau von korpereigenem Kollagen fordern.” CBD schutzt ) . ; i | Reinigung. pa rtn er | a nd | n g page .

’ ! FITBOOK Workouts - die
also die Kollagenstrukturen, die fur eine elastische und

2= neue Plattform fiir - |nteraCtlon OptIOn aﬂd

b
~' B
pralle Haut verantwortlich sind und uns ein jugendliches 1l n | lpv‘i Workout-Videos
g l!

Aussehenverleiherl. _ I perSOﬂahzed reSU|tS

CONTENT-

RECOMMEN- N ! NOTIFICATION
DATION e Mt Wis gt it

Lunten ohne"?

Additional traffic m

guarantor. Perfect
placement for content e e

marketing measures O

IN-ARTICLE-WIDGET

Notification in page
header with strong
visibility
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BEST CASES

NOTIFICATION

FITBOOK

STYLEBOOK

u

Bewegung macht's

Lesetipp der Redaktion

Wie Studien zeigen, hilft gegen Korperfett im Allgemeinen und das Viszeralfett im Speziellen

am besten regelmaRige Bewegung. Dabei kommt es auf die richtige Intensitat an, denn P

wahrend bei starker Beanspruchung vor allem Kohlenhydrate verbrannt werden, regt eine

gemaRigte, aber lang anhaltende Bewegung den Fettstoffwechsel an. So rat bspw. der Sport- s Bruce Da rnell: ,Ich ziehe
immer das Positive aus

dem Negativen”

und Bewegungsmediziner Dr. Leon Creaney in einem Bericht des britischen ,Express”, lange
bei geringer Intensitat u trainieren. ,Zum Beispiel eine Stunde Laufen bei niedrigem Tempo
Gleiches gilt fir Radfahren und Schwimmen bei konstanter Herzfrequenz. Zagiges Gehen ist
ebenfalls gut’, sagt Creaney.

s E
GYNAKOLOGIN GIBT ANTWORTEN NACHGEFRAGT!
INSMA Sit-Up-Bank : e s " A— Welche BHs tragen Frauen
Was passiert mit dem 5" Wildes Fleisch am Piercing - : P bauiahaaes
Kérper, wenn Frau die Pille was ist das und wie geht es liebsten? GroRe

2 STYLEBOOK-Umfrage
absetzt? wieder weg? J

Sky schenkt Ticket-Kunden 13

FITBOOK

Kunden mit Budget warten. Unlimited

STYLEBOOK FOLGEN ed-Surfen geschenkt

-

Jetzt buchen >

4

ZUM PRODUKT MediaMarkt

Sanfter Sport, um geféhrliches Bauchfett zu reduzieren

ST Y LEBOOK Doch es geht noch langsamer, wie Forscher von der Universitat in Hongkong herausfanden.?

Sie haben eine Tai-Chi-Studie an Gber 50-jahrigen Probanden durchgefihrt, die alle einen

connect
SEHR GUT Zum Angeb
SKINCARE soman ([ 2um Angebor |

6115 Sternebewertungen NETZTEST

groBen Bauchumfang hatten. Tai-Chi ist eine traditionelle chinesische Kampfkunst (auch als ]

— 0,

Fur Shilohs (links) Auftritt in London wurde dem Designer-
Kleid von Angelina ein Facelift verpasst Foto: Getty Images;
Collage: STYLEBOOK

Schattenboxen bezeichnet), bei der die Bewegungen meist extrem langsam und flieRend

- ¥ ausgefihrt werden. Wie FITBOOK bereits berichtete, nahmen an der Studie 543 Probanden
LA " .t

T, By

o LR il ik it fod e e

Die Gold Card inkl. 1 kostenfreien
Zusatzkarte

Tl K I N A A RT | C |_ E_
WIDGET

w Lim R RTL -

NACHGEFRAGT BEI EXPERTEN

DIE GOLD CARD

COMMERCE
CONTENT + el a5 ]
IN-ARTICLE-

WIDGET

90 TAGE.S?HUTZ FUR IHRE EINKAUFE
GEGEN EINBRUCH, DIEBSTAHL UND
» o
i Frontverschluss, Riickenverschluss,

Ringerriicken
HIER BEANTRAGEN American Express

Angelina Jolie scheint ohnehin keine Probleme damit

zu haben, wenn ihre Téchter an ihren
Kleiderschrank gehen. Gegenuber ,E!News” sagte
sie, dass sie sie sogar dazu ermutige. Sie sei die Art
von Mutter, die sagt: ,Oh mein Gott, trag es und trag
es besser als ich!” Da wundert es wenig, dass vor

wenigen Tagen bereits Zahara ein Kleid aus der
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