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THE BRAND STORY HAS AN IMPACT...

...THEREFORE OUR CUSTOMERS BOOK AGAIN!

of our customers 

book again!1

65%

Customer satisfaction

Awareness

Brand awareness can be 

increased by up to 92%.

Brand Image

On average, the image of the 

advertised brands improved by 

nearly 22%.

Advertising recall

Advertising recall can be increased 

by up to 412%. On average, 72% of 

respondents remember the brand 

stories

Purchase activation

The sales potential has been 

increased by an average of 47%.

Source: AS Media Impact Market Research. Control group n = 24896; Test group n = 10695, Cases = 30, in the period 2017-2022. Brand Image: Average for 10 image items. Questions: When you think of [Industry] that also offer 

[Product], which ones come to mind spontaneously, even if only by name? // You don't always think of everything: Here you see the names of [Industry] that also offer [Product]. Which ones do you know, at least by name? // 

And from which of the listed [Industry] have you noticed advertising in the last few days? // If you plan to buy [Product] in the near future, would a product from the brand [Customer] generally be an option for you? Top2 

intended; probably. 1) Customer satisfaction: at least 2 bookings in the last three years.
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REFRESH STORY

YOUR STORY DESERVES TO 

BE TOLD AGAIN!

A sustainable marketing strategy that allows you to use your 

successful brand or product story again? 

With the Refresh Story, it is now possible to tell your 

successful story again and anchor the message more deeply!

Simply choose one of the two options and bring your story 

back to the big stage.

The best part?

The Refresh Story is an environmentally friendly and effective 

marketing strategy with reusable content ideas. Your message 

stays relevant, your ecological footprint stays small!

BILD Brand Story
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Your traffic package with the Refresh Story Easy4

1) Your story is reused 1:1.

2) View volume / package size can be booked as required. See Native Factsheet 2024.

3) Creation costs are not eligible for discount and agency commission.

4) Example campaign for Almased.

Refresh Story Easy:

New traffic with little effort for your successful story! 1

Regular brand or product story package2

• Unchanged story, unchanged teasers 

• Bookable on all available brands

Refresh Story Update:

Your successful story is updated with new teasers2 and fresh 

traffic.

Regular brand or product story package2

• Unchanged story, new teasers

• Bookable on all available brands

Price according to booked views / booked product story package2

+ 1.500,00 € creation costs3

Your traffic package with the Refresh Story Update4

YOUR OPTIONS FOR A STORY 

WITHOUT MUCH EFFORT!

REFRESH STORY EASY & UPDATE

Price according to booked views / booked product story package2

+ 500,00 € creation costs3

https://moveoffice.sharepoint.com/:b:/r/sites/BrandStudios/Shared%20Documents/08_Native_Product-Sales/06_Salesunterlagen_BrandStudios/02_Produkte/01_BrandStudios/01_Factsheets/NativeProdukte_Factsheet_2024%20.pdf?csf=1&web=1&e=3FtNd6
https://www.bild.de/partner/brandstudio/nie-wieder-heisshunger-attacken-wie-die-kilos-auch-ohne-abnehmspritze-schmelzen-84189042.bild.html?t_ref=https%3A%2F%2Fm.bild.de%2F
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BENEFIT NOW FROM THE ADVANTAGES OF THE REFRESH STORY

THAT'S WHY OUR REFRESH STORY WORKS SO 

WELL!

1) View volume / package size can be booked as required. See Brand Story Factsheet 2024.

Sustainability evaluation criteria for Easy and Update options: Resource efficiency: Evaluation of the efficiency of reusing or adapting resources in relation to the same story. 

Advertising material update: degree of change to the original advertising material. Viewability: how prominently your story can be found on the website.

RESOURCE EFFICIENCY:

ADVERTISING UPDATE:

VIEWABILITY:

Refresh Story Easy

Regular Brand-

or Product-

Story-package1

Refresh Story Update

Regular brand 

or product 

story-package1

RESOURCE EFFICIENCY:

ADVERTISING UPDATE:

VIEWABILITY:

Promote a successful story with 

new teasers.

Promote a successful story with 

minimal effort.

*Bookable on all available brands. *Bookable on all available brands.

Teaser set links to your brand / product story

Existing story

https://www.mediaimpact.de/data/uploads/2024/04/nativeprodukte_factsheet_2024-1.pdf
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WE ARE LOOKING FORWARD TO THE EXCHANGE WITH YOU!

CHIEF SALES OFFICER BILD 

GROUP & PORTFOLIOBENEDIKT 

FAERBER

Media Impact GmbH & Co.KG

Zimmerstraße 50

10888 Berlin

Tel.: +49 (0) 151 641 730 34 

benedikt.faerber@axelspringer.com

CHIEF SALES OFFICER WELT 

GROUP KNUT DÖRING

Media Impact GmbH & Co.KG

Zimmerstraße 50

10888 Berlin

Tel.: +49 (0) 151 168 149 51

benedikt.faerber@axelspringer.com

SALES REGIONS

DIRECTOR DIGITAL SALES WEST

INGO KÖLBL

Media Impact GmbH & Co.KG

Schwanenmarkt 21

40213 Düsseldorf

Tel.: +49 (0) 151 161 570 05

sven.heintges@axelspringer.com

DIRECTOR DIGITAL SALES 

CENTER/SOUTHWEST

PHILIPP MATSCHOSS

Media Impact GmbH & Co.KG

Gerbermühlstraße 9

60594 Frankfurt/Main

Tel.: +49 (0) 151 446 198 98

philipp.matschoss@axelspringer.com

DIRECTOR DIGITAL SALES

SOUTH

DANIEL MAUBACH

Media Impact GmbH & Co.KG

Theresienhöhe 26

80339 München

Tel.: +49 (0) 151 124 465 77

daniel.maubach@axelspringer.com

DIRECTOR DIGITAL SALES 

NORTH/EAST

EMILY MIERENDORFF

Media Impact GmbH & Co.KG

Zimmerstraße 50

10888 Berlin

Tel.: +49 (0) 151 440 471 27

emily.mierendorff@axelspringer.com

DIRECTOR DIGITAL SALES 

SPORT

DANIEL MAUBACH

Media Impact GmbH & Co.KG

Theresienhöhe 26

80339 München

Tel.: +49 (0) 151 124 465 77 

daniel.maubach@axelspringer.com

DIRECTOR RETAIL

BIRGIT SANTORO

Media Impact GmbH & Co.KG

Zimmerstraße 50

10888 Berlin

Tel.: +49 (0) 151 528 500 43 

birgit.santoro@axelspringer.com

HEAD OF BUSINESS

HEALTHCARE

ELMAR TENTESCH

Media Impact GmbH & Co.KG

Münchener Straße 101/09

85737 Ismaning

Tel.: +49 (0) 172 775 91 27 

elmar.tentesch@axelspringer.com

DIRECTOR FINANCE, 

TOURISM & SERVICES

MARCUS BRENDEL

Media Impact GmbH & Co.KG

Schwanenmarkt 21

40213 Düsseldorf

Tel.: +49 (0) 173 172 99 90 

marcus.brendel@axelspringer.com

HEAD OF LUXURY & LIFESTYLE

CHRISTINE MALECKI

Media Impact GmbH & Co.KG

Theresienhöhe 26

80339 München

Tel.: +49 (0) 151 188 936 86

christine.malecki@axelspringer.com

DIRECTOR PROGRAMMATIC 

BUSINESS

ALEXANDER WIEGHARD

Media Impact GmbH & Co.KG

Zimmerstraße 50

10888 Berlin

Tel.: +49 (0) 160 904 558 37

alexander.wieghard@axelspringer.com 

DIRECTOR LIVE EXPERIENCE

SEBASTIAN PRAHL

Media Impact GmbH & Co.KG

Theresienhöhe 26

80339 München

Tel.: +49 (0) 151 440 471 18

sebastian.prahl@axelspringer.com

SWITZERLAND / APAC / ME

LEON KESSLING

Zimmerstraße 50

10888 Berlin

Tel.: +49 (0) 151 655 877 07

leon.kessling@axelspringer.com

SALES BRANCHES SALES INTERNATIONAL

VICE PRESIDENT GLOBAL 

ADVERTISING / US

MORITZ MINKUS

Media Impact GmbH & Co.KG 

Axel Springer Straße 65

10888 Berlin

Tel.: +49 (0) 151 168 510 75

moritz.minkus@axelspringer.com

UK

MIRIAM ZAND

Media Impact GmbH & Co.KG

10 Linen Court

2nd Floor

East Road

London N1 6AD, United Kingdom

Tel.: +44 (0) 7786 628 669 

miriamzand@axelspringer.co.uk

BENELUX

ROKSANA WITUSIKI

Media Impact GmbH & Co.KG 

Axel Springer Straße 65

10888 Berlin

Tel.: +49 (0) 151 440 470 69

roksana@axelspringer.com

CENTRAL AND EASTERN EUROPE

HENDRIK RUDOLPH

Media Impact GmbH & Co.KG 

Axel Springer Straße 65

10888 Berlin

Tel.: +49 (0) 172 628 0 138

hendrik.rudolph@axelspringer.com
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