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UHREN
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Under the editorial direction of Dr Philip Cassier, the magazine 
not only follows tradition and technical innovation, but also the 

people behind the brands and in the studios, who play a
major role.

Immerse yourself in UHREN, which takes its time - for inspiring 
stories about brands that revitalise craftsmanship.
 

Print run: 150,000 copies
  (distributed in Abo-Inland
  and EV Inland)

Publication
date:  12./13.04.2025   &   15./16.11.2025

  UHREN twice a year (Sa. + Su.)

INTRO



EDITORIAL ELEMENTS
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UHREN II 2024

Zeitfenster Heftinhalt Rubrik „Jäger & Sammler“ Mechanik UHREN Comic

Editorial Shooting 



EDITORS-IN-CHIEF AND FREELANCE AUTHORS

UHREN

D R .  P H I L I P  C A S S I E R

M e m b e r  o f  t h e  E d i t o r i a l  B o a r d  U H R E N

S e n i o r  E d i t o r  I C O N  G r o u p

I N G A  G R I E S E

E d i t o r - i n - C h i e f  

I C O N  G r o u p

A L E X A N D E R  S T I L C K E N

F r e e l a n c e  a u t h o r

J A N  L E H M H A U S

F r e e l a n c e  a u t h o r

5



TERMINE

UHREN 2025
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ISSUE PD EARLIER AC AC AD

UHREN I 12./13.04.2025* 10.02.2025 28.02.2025 14.03.2025

UHREN II 15./16.11.2025 10.09.2025 02.10.2025 16.10.2025

*AD for premium placements   



AD RATES AND FORMATS
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UHREN PREISE

ANZEIGEN FORMAT ANZEIGENPREISE

2/1 page 510 mm x 335 mm* 50.600,00 €

1/1 page 255 mm x 335 mm* 30.600,00 €

1/3 page high* 94 mm x 335mm* Auf Anfrage

Preferred placements

Opening Spread 2. Cover page + page 3 63.300,00 €

1st DPS inside 510 mm x 335 mm* 55.700,00 €

Against Editorial Left page next to Editorial 36.800,00 €

Facing Table of Content (FTC) Left page next to content 36.400,00 €

Facing Table of Content II (FTC II) Left page next to content II 35.700,00 €

Cover pages 3rd cover page (IBC) 33.300,00 €

4th cover page (OBC) 41.400,00 €

Inside pages 1st right hand page 36.400,00 €

2nd right hand page 35.700,00 €

Please send orders to 
hello.icon@axelspringer.com

*Sub-formats by arrangement/availability only, plus technical costs on request

*plus 5 mm bleed all round

mailto:hello.icon@axelspringer.com


AD SPECIALS
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Subject to change / Status December 2024 / Ad Specials are not eligible for discounts, but are eligible for AE, Ad Special orders are only 
binding for the publisher after submission of a binding sample of the Ad special and ist reconfirmation. Technical costs are not eligible for 
discount or AE. 

Special advertising media for special occasions. 

Whether classic or advertorial, (almost) all advertisements are possible 

with us, e.g. a fold-out insert can be placed prominently in the middle of 

the magazine. Due to the thicker paper, the magazine is opened first at 

this point. 

8-, 6- or 4-page fold-out insert?

Covergatefold?

Click here for our Best Cases:

UHREN

Best Case Covergatefold

Best Case Covergatefold
Best Case supplement

Best Case supplement



ADVERTORIAL
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*Creative costs do not apply to finished advertorials. Motif approval by the publisher required. 
Creative costs (incl. concept, text and layout , advertorials are marked with the word „ADVERTISEMENT“

Advertorials sind Anzeigen mit redaktioneller Anmutung. 

Diese werden individuell für den Kunden im Look & Feel von UHREN 

erstellt. Umsetzung erfolgt nach dem Kundenbriefing in enger Absprache 

mit dem Kunden. 

Mit angeliefertem Material (Bild & Text) 

Bruttopreis Advertorial: 

2/1 Seite   50.600 € zzgl. 4.000 € Kreativkosten*

1/1 Seite    30.600 € zzgl. 2.290 € Kreativkosten*

Auf Anfrage größere Strecken und weitere Sonderwerbeformate möglich. 

UHREN PRINT

Beispielvisualisierung ICON & Mr ICON



BRANDED
CONTENT
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*Creative costs (incl. concept, text and layout – excl.  Image rights and photo productions), branded content formats are marked with the word 
„ADVERTISEMENT“. Individual implementations & longer sections: Prices on request

Branded Content are advertisements with a native editorial look and 

feel. 

For a native, luxurious presentation, ICON produces photo and moving 

image material in UHREN Look & Feel for the design of the branded 

content. 

Conception and production including video and photo production with 

optional digital extension. 

Gross prices for branded content: 

2/1 page   €50,600 plus creative costs from €15,000 € +   

                   Production costs according to expenditure*

1/1 page   €30,600 plus from 10,000 € creative costs + 

productions costs according to expenditure*

UHREN PRINT NATIVE WERBEFORMEN

Digitale Verlängerung möglich.



INTERACTIVE BRAND STORY
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A cross-media, imaginative and exciting production that invites you to 

marvel and discover - from the conception of the content and visual idea, to 

the shoot, the testimonial acquisition and the final realisation of the story, 

everything is carried out from a single source via ICON. 

Print: Brand story in UHREN or ICON 2/1 page possible

Digital: Brand story on iconmagazine with several CGI-animated, visually 

stunning worlds, played out on mobile and stationary devices.

UHREN & ICON CROSSMEDIAL

Costs on request



DISPLAY REFERENCES

EXTRACT
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TECHNICAL DATA

Format

Printing method

Paper

Resolution

Bleed

Processing

ICC profile

Colours

Data format

UHREN 2025

1/1 page W x H: 255 mm x 335 mm

2/1 page W x H: 510 x 335 mm

Cover: Sheet-fed offset / Content: Gravure printing

Cover: 250g/m2 picture print matt

Content: 65g/m2 Cable Terrapress G

300 dpi

5 mm all round

Staple binding

Cover: ISOcoated v2 300% 

Content: PSR LWC PLUS V2 M1

CMYK 4/4

PDF/X-1a, PDF/X-3, PDF/X-4
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Proofs delivery address

Planungs- und Anzeigenmanagement

Axel Springer Deutschland GmbH
Zimmerstraße 50

10117 Berlin
c/o Schützenstraße 15-17

10117 Berlin

Delivery address for print material

http://www.duon-portal.de

apdtp-berlin@axelspringer.de

https://transfer.axelspringer.de

http://www.duon-portal.de/
mailto:apdtp-berlin@axelspringer.de
https://transfer.axelspringer.de/
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iconmagazine is the digital destination on WELT.de for its 
luxury-orientated target group with a high affinity for style, 
elegance and exclusivity.

As the digital counterpart to the high-class magazine ICON, 
the digital offering consistently focuses on the most 
beautiful stories from the international world of style - 
extraordinarily and lavishly staged.

Various forms of integration are possible. From exclusive 
presenting of the ICON channel to native embedding.

Costs and individual offers on request 

ICONMAGAZINE DIGITAL

Costs and individual offers on request

Social Media

Social Media
 Advertorial  Branded Content

Advertorial
& Branded Content

Watches Channel available



Media Impact GmbH & Co. KG | ICON Group | Zimmerstraße 50 | 10888 Berlin
www.mediaimpact.d

www.iconmagazine.de | www.mediaimpact.de

CAROLA CURIO

Publisher ICON Group

carola.curio@axelspringer.com

+49 151 54331679

Hamburg

ELIETTE-NABILA KORTE

Senior Brand Manager

eliette-nabila.korte@axelspringer.com

+49 151 150 89 550 

Berlin
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Verlag:  Axel Springer Deutschland GmbH, Axel-Springer-Straße 65, 10969 Berlin

Media Impact GmbH & Co. KG
Zimmerstraße 50

10888 Berlin

www.mediaimpact.de 

www.iconmagazine.de

hello.icon@axelspringer.com 

Bildrechte: Christan Hagemann

http://www.mediaimpact.de/
http://www.mediaimpact.de/
http://www.iconmagazine.de/
https://christian-hagemann.com/


PRIYA RAGU X
ROYAL OAK MINI
A DIGITAL EXPERIENCE

16Kosten und individuelle Angebote auf Anfrage

The interactive BRAND STORY for Audemars Piguet on ICON revolves 
around the Swiss singer PRIYA RAGU, whose fascinating personality as well 
as her distinctive view of life and her craft reflect what the new ROYAL 
OAK MINI is all about: a timepiece for strong women who live their lives 
uncompromisingly. 

The story takes the viewer into the world of Priya Ragu and the Royal Oak 
Mini - with five themes that represent different aspects of the singer and 
the timepiece. 

The result is a dynamic yet high-quality portrayal of spirit, attitude and 
values, combined with movement, strong statements and unexpected 
interactive storytelling that creates an inspiring digital experience. 

ICON BRAND STORY | BEST CASE AUDEMARS PIGUET

Click here for the 
Brand Story

https://asbs.welt.de/ICON/brand-story/audemars-piguet/royal-oak-mini/index.html
https://asbs.welt.de/ICON/brand-story/audemars-piguet/royal-oak-mini/index.html


6-PAGE SUPPLEMENT

Published for the first time in UHREN: 

A 6-page bound-in by HUBLOT in the middle of the 

magazine, designed by ICON with the world-famous 

entrepreneur Chiara Ferragni. 

UHREN ll was published on 21.11.2021
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BEST CASE UHREN | HUBLOT



COVERGATEFOLD 

When booking a cover gatefold, the reservation of the opening spread must be withdrawn. Technical costs are neither eligible 
for discount nor AE. 

Fold-out and large-format, the 4-page cover gatefold:

Tag Heuer used the special advertising format of the 

cover gatefold to place itself with maximum visibility in 

ICON III (April 2023) and ist anniversary campaign „60 

years of Carrera“. 

Additional outside & inside + opening spread (2.US + 
p.3)
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BEST CASE ICON | TAG HEUER

Additional outside & inside + Opening Spread (2. US + p.3)



SOCIAL MEDIA
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icon.magazin is the social media platform from ICON. Advertise with 
Instagram Sponsored Posts & Stories

Behind-the-scene stories, personal insights during interviews and ICON 
fashion shoots

Sponsored Insta posts are played out for specific target groups and 
experience authenticity through users' trust in the ICON brand.

4 sponsored posts are booked, which are played out in a different time 
period for each post. 

Photo, video, slideshow or carousel ad integration possible, A/B testing 
on request
 
Gross price: 
Insta Posts: €10,000 plus €800 creative costs 
Insta Stories: €10,000 plus €1,600 creative costs

M
ED

IA
D

AT
EN

 2
02

5 
  

4 Sponsored Posts: 200.000 AIs
27,4 Tsd. Follower (11/2024)



ADVERTORIAL & BRANDED 
CONTENT

20Gross price: Insta Posts: € 10,000 plus € 800 creative costs | Insta Stories: € 10.,000 plus € 1,600 creative costs

DIGITAL NATIVE ADVERTISING FORMS

Advertorial:

A digital advertorial in the look & feel of UHREN is created with supplied 

material (image & text). 

Branded content*:

For a native, luxurious presentation on iconmagazine.de, UHREN 

produces photo and moving image material in the UHREN look & feel for 

the design of the online presence.

UHREN produces branded content for the customer, this includes image 

& text. Video and photo production is included.



AUDEMARS PIGUET
X ICON
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360 degree co-operation

The aim of the collaboration was to present the new Audemars Piguet 

ladies' models from the perspective of ICON in the context of high 

fashion. 

Storytelling in print & digital: 

Fashion photographer Harley Weir created synergies between haute 

couture and haute horlogerie. She investigated how a watch or an item 

of clothing reflects the personality and free spirit of the wearer. The story 

‘How Harley Weir turns fashion and watches into art’ was staged with an 

advertorial in ICON and a brand story on welt.de and icon.de. 

BEST CASE



ICON FRIENDS
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In a new format, Bucherer gave away an ‘exclusive weekend’ in Munich 

for 3 x 2 people via ICON in November 2023, with experienced 

watchmakers explaining their craft and what you should pay particular 

attention to when making a purchase in a ‘Watchmaking Class’ in the 

Bucherer Certified Pre-Owned Lounge on Opernplatz.

The event included an overnight stay in a hotel, a look behind the 

scenes at the State Opera, a shopping tour and, of course, excellent 

catering.ICON readers and followers were able to briefly introduce 

themselves in their application and make clear their special connection 

to luxury watches.

The great response showed that the ICON community has many highly 

involved watch connoisseurs and enthusiasts.

UHREN-FANS MUNICH X BUCHERER



Instagram Post

Editorial article in the
‘ICON Friends’ section

UHREN-FANS MUNICH X BUCHERER
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