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BOOK FAMILY | OVERVIEW

THE BOOK FAMILY

STYLEBOOK Bl TRAVELBOOK

The online
magazine
for cosmetics &
women's health

Germany's largest
online travel
magazine

2.80 million UVs
3.83 million Visits

3.94 million UVs
5.37 million Visits

Source: Adobe Analytics 12/2024

TECHBOOK

The portal for an
innovative digital
lifestyle

3.68 million UVs
5.20 million Visits

FITBOOK

The portal for
fitness & health

3.56 million UVs
5.32 million Visits

myHOMEBOOK

The largest online
magazine for
home & garden

2.98 million UVs
413 million Visits

BOOK
family

PETBOOK

The lifestyle
portal for all pet
owners and lovers

1.95 million UVs
2.57 million Visits

| media impact_ 2



ABOUT MYHOMEBOOK | IN A NUTSHELL

MYHOMEBOOK IN A NUTSHELL

THE DO-IT-YOURSELF PORTAL FOR MORE LIFESTYLE IN
THE HOME, HOUSE AND GARDEN

- myHOMEBOOK encourages and activates readers
to lend a hand and provides orientation on the
topics of living, building, DIY and gardening.

- myHOMEBOOK offers an introduction to DIY and
gardening with lots of tips and tricks.

- myHOMEBOOK combines the knowledge of experts,
influencers and hobby craftsmen — cometently and
authentically

— Useful. Entertaining, Instructiv

2.98 million Unique Visitors*
4.13 million visits*

*Adobe Analytics 12/2024
**December 2024

myHOMEBOOK i

Gartan  Planzen  Wohaa

f

108,000 Follower**
64,000 Likes**

myHOMESOOK |l

Daserste Werlas firjdes Priekt  bey08l @ BB X0

media impact —



ABOUT MYHOMEBOOK | COMPETITON

COMPETITIVE COMPARISON RANGE

Garden competition House, building and furnishing competition
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Source: IVW august 2024, *www. similarweb.com august 2024 MLEEREEd | medio impact



ABOUT MYHOMEBOOK | USER

THE MYHOMEBOOK USER

EXPERT TRENDSETTER

FOLLOWER

BASTI, 35 LEA, 27 JULIA, 28 & MAX, 31
“I do DIY regularly and have built up “| attach great importance to interior “We like to spend the summer with
my own home workshop. design and gardening. | not only love to friends in the garden. To make sure
Nevertheless, i'm always happy to share my DIY projects on Insta-gram & everything looks coal, we like to do it
receive useful tips and new devices!” Pinterest, my advice is also sought ourselves - but we need clear

after by friends and family!”

Source: b4ap 2023 I; Basic: Population 14+ years, NpM, *(tecnical) Abitur, technical- or university degree.

instructions.”

53 % 20-49 years old

44 % high level of education®

69 % employed

50 % men

55 % net household income >
3,000 €

B Q [ Q =

MYHOMEBOOK users devote
themselves to their garden at
least once a month

2

>
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ABOUT MYHOMEBOOK | READER STRUCTURE

READER STRUCTURE

a %

| mediaimpact_

Source: b4p 2023 |I; basis: population aged 14+, NpM



ABOUT MYHOMEBOOK | AFFINITIES

TOP AFFINITIES

i

GARDEN

Gardening at least once
a month
Affinity index: 121

Product information
interest in products for
the garden/plants
Affinity index: 127

Source: bap 2023 Il; Basis: Population 14+ years, NoM:
*Planned craftsman work in the next 2 years

s

PLANNED
CRAFTSMEN
WORK*

Extension, conversion of
living spaces, €.g. room
division, room
extensions

Affinity index: 249

Expansion of the attic
Affinity index: 229

Bathroom and sanitary
renovation
Affinity index: 175

A

REAL ESTATE,
FINANCING

Personal loan, other
loans
Affinity index: 142

Condominium in the next
2 years
Affinity index: 227

Interest in construction
financing
Affinity index: 141

f

DIY & UPCYCLING

— Tinkering and DIY at
least once a month
Affinity index: 126

— High interest in
craftsmanship; e.g.
window renovations,
insulating glazing
Affinity index: 221

| media impact._.
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ABOUT MYHOMEBOOK | SOCIAL MEDIA

SOCIAL MEDIA

109,2k
S U BCR' B E RS etroed myhomebook.de &

BOOK :
Following v Message

myHOMEBOOK

37,8k
SUBCRIBERS

16,5k
SUBCRIBERS

11,2k
SUBCRIBERS

22,8k
SUBCRIBERS

Sources: Facebook, Instagram, Pinterest, Youtube myHOMEBOOK Account October 2024

Since December 2022, Instagram
collaborations have been implemented
with various influencers from the DIY
and house building sector via reels and
stories. With peaks of up to over 1,000
new followers per day, the cooperation
to increase reach is considered @
success story.

@buildmyhomebytm
@dekokrams

@anetas_leben

| media impact._.
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ABOUT MYHOMEBOOK | CATEGORIES

OUR CATEGORIES & TOPICS
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ABOUT MYHOMEBOOK | THEME PLANNING

EDITORIAL TOPIC PLANNING 2025

Fresh into the Tidiness & Start of the Everything about Outdoor furniture Sun & heat
new year - cleaning gardening year // lawns & Easter // Bringing the protection
furnishing trends Plant kitchen outside
2025 propagation
Grill & BBQ Watering tips for Self-catering tips Nachhaltig Save energy Christmas - gifts,
special garden & balcony // Harvest season Energie sparen & sustainably & DIY and
richtig heizen heat correctly decorations

The editorial topic planning of myHOMEBOOK is a rough guide and can also be adjusted at short .
notice depending on the news situation. myHOMESOOK INIpElelloR|(]-1- [ 10



DAY FIXED PLACEMENTS |

Put your brand in the limelight - with all-round Qtten’uon ”
and continuous presence! It

mai

*

d |

myHOMEBOOK



DAILY FIXED PLACEMENT | HOMERUN

HOMERUN: HIGH-QUALITY STAGING ON THE

HOME

Spectacular and high-quality: the Homerun

guarantees a first-class appearance and maximum

branding!

In addition to a fixed homepage placement, you also
receive a first contact placement (first page view on
the entire website apart from the homepage) and
thus reach every user on the entire special interest
portal.

And best of all: a whole page just for your brand.

MYHOMEBOOK oo s s i

Wart ;ri’;ljxeine'l’ierénien auf dem Balkon
pflanzen sollte

Erar 7.

JETZT ANSEHEN

myHOMEBOOK ¢

Das Do-it-yourselt-Portal fiir Haus und Garten

5 Einrichtungsstile, die 2024 nicht mehr
angesagt sind

Pricing Pricing
Package' Guarantee Duration | Basic/ Supreme

Deluxe 2
Homerun Day 200,000 Als 1 Day 11,200 € 14,000 €
Homerun Week 1,200,000 Als 1 Week 56,400 € 72,000 €

Daserste Werkasug fi Jedes Prjek - hey0Bl @ I8 X0

[ Discover suitable advertising material k]

7
2)

Incl. First Contact, Sat. & Sun.=1day | Exclusivity on the homepage except CMS areas, e.g. Hometeaser and Taboola
The stationary Big Stage advertising material is displayed on the homepage. ROS the fallback advertising material is displayed.
Additional editorial approval reguired

| media impact._.
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https://www.mediaimpact.de/en/digital-formats/

DAILY FIXED PLACEMENT | A-TEASER

A-TEASER: ATTENTION-GRABBING AND

CONTENT-ORIENTED

The A-Teaser is effective and convincing!

Placement on the most attention-grabbing editorial
space on the homepage is ideal for product or collection

highlights.

The link is either to the partner website partner website

or to a specific landing page.

Package Guarantee Duration’

Pricing?

A-Teaser 50,000 Als 1Day

4,500 €

1) Saturday and Sunday count together as one day

‘N @
y g
Bobie G OMEBOOK
Ist der Fingerhut schon bei Beriihrung Gibt es einen Unterschied zwischen rsell-Portal fir Haus und Gartsa
giftig? Iwiebeln und Schalotten?

@i

Kiiche

Alltagsfrage Nutzerbefragun Experten-Tipps fiir Ihre neu
Dafiir ist die blaue Seite vom Machen Sie mit bei unserer Umfrage! So holen Sie das meiste aus Ihrem
Radiergummi wirklich da — Budget raus!

Das erste Werkzeug fir jedes Projekt - hey0Bl @I X

| mediaimpact_—.



NATIVE ADVERTISING

Your brand narrated in the right context - authentically
and effectively.

WLeEseed | media impact



NATIVE ADVERTISING | ADVERTORIAL

ADVERTORIAL: YOUR CONTENT IN
THE LOOK & FEEL OF MYHOMEBOOK

MYHOMEBOQOK  tas ot youselt-poral i Haus o Garten

The advertorials on MYHOMEBOOK are individually designed. v

Thanks to the editorial presentation in the look and feel of S
PETBOOK, you are presented in a first-class environment and

benefit from a high level of credibility. The focus is on your e e i A ke S s i

advertising content. Users are addressed directly and the brand T Of—’ykeller

Is activated via competitions, voting, integrated videos, etc.

Traffic is generated via homepage teasers as well as an ad
bundle and mobile medium rectangle in Run of Site.

Package Guarantee Duration’ Pricing?

Advertorial XS3 375,000 Als 2 Week 7,500 €

Advertorial S3 500,000 Als 2 Week 10,000 €

Advertorial M3 1,000,000 Als 4 Week 17,500 €

Advertorial L3 1,500,000 Als 6 Week 22,500 €

Advertorial Stage* | 1,500,000 Als 6 Week 35,000 €

1) Recommended duration, customizable on request. *Best Case on MYHOMEBOOK de

2) Plus creation costs (not SR- and AR-capable): 2,000 €
3) Guaranteed impressions apply to RoS placement (Ad Bundle + Mobile Medium Rectangle), there is no reach guarantee for exclusive fixed placement
(advertising media freely selectalle).

4)  Advertorial Stage bookable from 3 advertorials. MECEEREE | medio impact —




NATIVE ADVERTISING | BRAND STORY

EMOTIONAL STORYTELLING
WITH THE BRAND STORY

The native story gets exclusive storytelling from MYHOMEBOOK:
Informative texts, exclusively researched, exciting videos, large
photo productions, informative graphics, interactive engagement
tools such as 360-degree images, quizzes, picture galleries.

— Editorially appealing story

— Clear sender status through logo integration

— Your topic is developed together with the Brand Studio team
— Image material from you or our native photo team

Minimum page views to be
booked?

Maximum page views to be

Basic package booked3

15,000 page views
5,000 50,000 €! 20,000
6 Week duration?

View the Add-Ons K |

1) Plus creation costs up t0 15,000 views € 3,500, up to 20,000 views € 4,000, from 20,000 views € 4,500, not eligible for discount and AE.

2) The lead time must be requested for brand stories.

3) Scalable page views: from €350 gross CPV (cost per view), SR- and AE-eligible, depending on the size of the booking and the object.
4)  Various formats possible.

5) Brand hub stage bookable from 4 brand stories

MYHOMEBOQOK tas ot yooset Pt Hass s Garten

Garten  Planzen Wohnen Haushalt Howto Projects  Service

Saisonstart auf Balkonien!

*Best Case on MYHOMEBCOOK .de

MLEEEREE | media impact
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https://www.mediaimpact.de/data/uploads/2025/01/books_factsheet_eng.pdf
https://www.mediaimpact.de/data/uploads/2025/01/books_factsheet_eng.pdf

NATIVE ADVERTISING | PRODUCT STORY

PRODUCT STORY: YOUR PRODUCT

AT THE CENTER OF ATTENTION

Your brand or product is the focus of the story!

The story about your products in need of explanation,
new features or current offers is presented authentically
and clearly in the style of the respective media brand.
We create your individual story and the corresponding
teaser based on the material you bring with you. Always
in consultation with you, of coursel

Package Guarantee Duration Pricing’

Product Story 1,700,000 Als & 9,000 Views 4 Week 33,750 €

[ View the Add-Ons W ]

1) Plus creation costs: £3,000 (not SR- or AE-eligible). Basic review of content from financial service providers; if necessary and
subject to necessary adjustment of the product variant and/or the guaranteed views.

2)  Only advertising media included in the basic packages can be booked

3)  Various formats possible.

MYH OME BOO K Das Do-it-yourself-Portal fiir Haus und Garten

Garten nzen  Wohnen Haushalt Howto Projects  Service

Baumarktpartner von myHOMEEOOK () JEB XL

ng daheim

So gelingt eine relaxte Tehrrassen—Gestaltung fiir
jedes Budget

*Best Case on MYHOMEBOOK.de

MLEEEREE | media impact
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https://www.mediaimpact.de/data/uploads/2025/01/factsheet_books.pdf

NATIVE ADVERTISING | VIDEO PRODUCT STORY

VIDEO PRODUCT STORY: SHOWCASE YOUR
PRODUCTS

Bring your products to life within the product story!

You will receive a product story that is supplemented by @
specially produced 90-second video to present and explain

your product even better.
The native product video and an additional reel format will

then be made available to you for your own use.

. o Video-
1
Package Guarantee Duration Pricing Production?
Product Story | 1,700,000 Als & 9,000 Page Views 4 Week 33,750 € 5,600 €

MYHOMEBOOK Das Do-it-yourself-Portal fiir Haus und Garten Lo £
Garten Pflanzen Wohnen Haushalt Howto Projects  Service m

Clever gestalten: Funktionale Raume fiir dein
Luhause

*Exemplary visualization

1) Plus creation costs: BOOKs: €3,000 (not SR- or AE-eligible). Basic review of the content of financial service providers; if necessary and subject to necessary
adaptation of the product variant and/or the guaranteed views.

2)  Not SR- or AE-eligible, depending on individual effort. Product must be made available.

| media impact._.
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NATIVE ADVERTISING | THEME SPECIAL

THEME SPECIAL: STRONG PRESENCE IN A
THEME-AFFINE ENVIRONMENT

Attention-grabbing placement of your brand in a thematically
appropriate environment with an exclusive presence on
special start- and all article pages:

— Sponsoring header and footer “presented by”.

— Integration of advertising media (Fireplace or Wallpaper and
Content Ad or Mobile Medium Rectangle).

—  Traffic feed via homepage teaser as well as an ad bundle and
mobile medium rectangle in run of site.

— Brand stories and advertorials can also be integrated within
the special.

Package Guarantee Duration’ Pricing?
Theme Special S 300,000 Als 1 Week 13,000 €
Theme Special M 600,000 Als 2 Week 23,000 €
Theme Special L 1,200,000 Als 4 Week 36,000 €

*Best Case on MYHOMEBOOK.de

1)  Recommended duration, customizable on request
2) Plus creation costs (not SR- and AR-capable): 2,000 €
Please note: The principle of editorial sovereignty applies to the content of the editorial topic special; for compliance reasons, no customer-specific topic

specials can be implemented (e.g. “The big Musterland special presented by Musterland”) myHOMEBOOK IIsgl=Te (e impclc'l:_ 22



NATIVE ADVERTISING | PLANT CALENDAR

PLANT CALENDAR

7

y o : \
’ MmYHOMEBQOQOK s 0ot yourseltPortal f Haus und Garten w5 =
Garten  Pllanzen Wobnen Haushalt Howlo Projects  Service | s |

The myHOMEBOOK plant calendar provides a comprehensive
overview of what needs to be done in the garden or on the
balcony each month.

Every month, our editorial articles provide detailed instructions
and tips for the right timing of cultivation and sowing as well as
plant care (watering, pruning, winter protection, etc)).

Book 3-5 selected months within the PLANT CALENDAR for 4
weeksl and present your product or brand in all associated s Ferar re Al ol i At Setembr Okt Novenbr Oeember
articles.book the entire PLANT CALENDAR for 4-8 weeksl and -

present your product or brand in all articles and every month.

i man schon im Januar sien
tun kann
Im Janu.

[ To the Pflanzenkalender R]

* Exemplary visualization

1)  Recommended duration, customizable on request
Please note: The principle of editorial sovereignty applies to the content of the editorial topic special; for compliance reasons, no customer-

specific topic specials can be implemented (e.g. “The big Musterland special presented by Musterland”). myHOMEBOOK | media impuc'l:_ 23


https://www.mediaimpact.de/de/myhomebook-pflanzenkalender/

NATIVE ADVERTISING | SOCIAL MEDIA

WHATSAPP POSTS:
OUR PACKAGE PRICES!

WhatsApp is used by over 50 million people in Germany -
perfect for reaching everyone on one platform. With the
channels function, users can subscribe to our channels on
WhatsApp, where they are provided with exclusive insights and
the best stories.

1x Native Post on WhatsApp'

In a separate message of up to 50 words, you link to your
existing brand or product story or your website.

Channel myHOMEBOOK (around 22.000 Follower)

1.500€ gross?

1) Anindividualtext is created in consuttation with the editorial team. The integration of animage s possible

MYBHOME myHOMEBOOK &

21 Tsd. Abonnent*innen

OOK

4 épowe MYHOMEBOOK &  aponnieren < ggowe MyHOMEBOOK & aponnieren
Mo. 25. Nov.

Jetzt ist die Zeit, um Kiibelpflanzen vor
Frost und Kalte zu schiitzen! %

Deko, Geschenke, Traditionen — die besten Tipps
fiir Weihnachten

6 Ideen fiir ein weihnachtlich dekoriertes
Mit diesen Tipps kann die Weihnachtszeit Esszimmer
kommen! & <

L =
Hier haben wir ein bisschen Inspiration flr

euch @& & =
\ 4 »

NATIVE POST

r c -
2) Price plus creation costs (not SR or AE-eligible) € 200 | Price is (unless otherwise stated) as CPM or package price, SR and AE-eligible, plus VAT. | Errors and omissions excepted myHOMEBOOK | med|0 Impact )
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VIDEO SPONSORING

Put your brand in the spotlight - with a video that
INspires!

MECEeed | mediaimpact— 2
_



VIDEO SPONSORING | VIDEO FORMATS

OUR VIDEO FORMATS

SCHOOL OF GRILL REVAMP MYBAKERY DIY FOR ANIMALS

Coming up next**:

EASY TOOLS

Video production with an
experienced expert.

Implemented as a video
format for website and social
media with quick tips &
tutorials.

Upcycling tutorials with DIY
pro Thomas Klotz on what Simple recipes and

you can do with used instructions for baking
i furniture and other items. beginners.

We will be there to help you
find the right protagonist for
the video series.

A DIY expert shows pet
owners simple and
practical DIYs step by step.

" Star chefs and barbecue
experts show how to
prepare delicious dishes on
the barbecue.

TO THE VIDEOS

TO THE VIDEOS TO VIDEOS TO THE VIDEOS

*We are happy to develop individual video concepts together with you. Subject to editorial approval.

** Lead time for sponsoring is 2 months myHOMEBOOK | media impclct_
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https://www.myhomebook.de/thema/aufgemoebelt
https://www.myhomebook.de/thema/mybakery
https://www.myhomebook.de/thema/diy-fuer-tiere
https://www.myhomebook.de/thema/school-of-grill
https://www.petbook.de/special/dog-school
https://www.petbook.de/special/dog-school
https://www.petbook.de/special/dog-school
https://www.petbook.de/special/dog-school

VIDEO CONCEPT | EASY TOOLS

CONCEPT EASY
TOOLS

Video production with an experienced DIY expert.
Implemented as a video format for website and social T ——
media with quick tips & tutorials. ek it i
— Implementation: Step-by-step instructions for the use SCOPE

of tools that require explanation. Wie funktion‘jﬁlrltk gf;cf,iﬁ,?féfnumga"g mit 7 episodes
— Special features: Presentation of special functions and ‘ T g ‘

accessories, e.g. swivel joints and various attochments. N e a A DURATION
— Target group: DIY enthusiasts and garden lovers. oy " ) 3090 seconds

== v o START
GOALS: 2025

— Inspiration: strengthen reader loyalty and motivate
them to become active in their own homes.

— Credibility: Professional implementation & authentic,
honest appearance.

— Transfer of knowledge: Quick learning effects thanks to
easy-to-understand tips & tutorials on how to use the
tools.

Non-committal scribble using the example of Easy Tools. MLEEEREE | media impact
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VIDEO CONCEPT | EASY HACKS

VIDEO CONCEPT EASY HACKS &

CATEGORIES

Own editorial productions as unique content.
Recurring (daily/ weekly) snackable video format for the
website and social media.

Practical DIY and gardening hacks in the form of quick
tips & video tutorials.

GOALS:

—  Brand: Branding impact & strengthening of the brand

— Inspiration: strengthen reader loyalty and motivate
them to become active in their own homes.

— Credibility: Professional implementation & authentic,
honest appearance.

— Transfer of knowledge: Quick learning effects thanks
to easy-to-understand tips and tricks.

Scope Duration Start

60 episodes 30-90 sec.. Sep./ Okt

easy: How to get the
most out of your
garden with little

effort. ,
= {

EASY GARDEN

DIE CATEGORIES

I

Interior editor
Katharina explains
how to quickly
create a feel-good
atmosphere.

EASY HOME

| media impact._.

Editorial manager
Felix explains how
you can easily do
DIY work yourself.

EASY DIY

28


https://www.petbook.de/special/dog-school
https://www.myhomebook.de/thema/easyhome
https://www.myhomebook.de/thema/easydiy
https://www.petbook.de/special/dog-school
https://www.myhomebook.de/thema/easygarden

VIDEO SPONSORING | SPONSORING COMPONENTS

YOUR SPONSORING COMPONENTS

Logo integrations in the video:

ADVERTORIAL S on
the video stage!

BRAND STORY BASIC
on the video stage!

prdsentiert von
PARTNER

prdsentiert von
PARTNER

Product Story on the
video stage!

BANDEROLE
PRESENTER-CLIP OUTRO-CLIP

' EeINS PRODUCT
. PLACEMENT?
Media components:

MEDIA-PACKAGE MEDIA-PACKAGE
MULTISCREEN MULTISCREEN
on the video pages in ROS

A booking must include at least one logo integration component and one media package

1) Playout on stage if available. . -
2) Cannot be part of seasons that have already been filmed. myHOMEBOOK | media impact

29



VIDEO SPONSORING | PRICING

VIDEO SPONSORING PRICING

BASIC PACKAGE!

-

Logo integrationen in the video:

Presenter clip ,presented by”
Banderole (5 sec.)
Outro clip ,presented by”

Media components:

Multiscreen media package on the video pages?
Multiscreen media package in ROS for traffic feed

1Episode
5,000 views? and 200,000 Als (duration 4 weeks)
22,000 €+

~

ADD-ONS

For existing video formats, a lead time of 2 weeks applies. For new/individual formats, a lead time of 2 months and a minimum purchase of 5 episodes apply. A season
comprises a maximum of 10 episodes.
1) A booking must include at least one logo integration component and a media package

2)  Additional fixed placement on the stage is only available from a minimum purchase of 5 episodes, if a stage is available.

3)  If morethan one episode is booked, the views of all videos count towards the overall guarantee. Exception: TRAVELBOOK Places bookable from 3,000 views
4) SR, AR & AE possible. Plus 500 € creation costs. Creation costs are not eligible for SR or AE
5)  Plus €2,000 creation costs. Creation costs are not eligible for SR or AE
6) Plus € 4,000 creation costs. Creation costs are not eligible for SR or AE

7) Plus € 3,000 creation costs. Creation costs are not eligible for SR or AE

8) Price per season per setting (location/situation) € 5,000 to max. € 10,000. Deviations possible depending on integration. Costs are not SR- or AE-eligible.

ADVERTORIAL S (duration 2 weeks)
500,000 Als/ 10,000 €°

BRAND STORY BASIC (duration 2
weeks)
15,000 views/ 50,000 €°

PRODUCT STORY
(duration 4 weeks)
1,700.000 Als + 9,000 views/ 33,750 €’

PRODUCT PLACEMENT (duration
beyond the follow-up term)
from 5,000 €8

MECEEREE | medio impact —
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STRATEGIC PARTNERSHIP

More visibility and customized communication!

MLEEEee | media impact_ 31



STRATEGIC PARTNERSHIP | OVERVIEW

EXCLUSIVE AND LONG-TERM:

STRATEGIC PARTNERSHIP

The ideal setting for a strategic partnership is when you are
pursuing a complex strategic communication goal that
cannot be achieved with media alone.

— We create an ideal environment and build the beginning of a
customer experience.

— The industry-exclusive partnership guarantees high visibility
and presence through individual integrations (logo, sticky bar,
text links) directly on the welbsite.

— Strong media appearances on the portal also ensure an
Image transfer between the respective book and your brand.

— Customized storytelling that corresponds to the interests and
needs of the users is staged in a thematically appropriate
way and can also be used by you.

Feel free to contact us for individual
and tailor-made approaches!

OBI PREMIUM PARTNER

e o

SHIP(2019

e

— 2024)
|l

o= s P B s - et QX

MLEEEREE | medicimpact—. 2



STRATEGIC PARTNERSHIP | LOGO INTEGRATION & STICKY BAR

LOGO INTEGRATION AND DIRECT

LINKING VIA STICKYBAR

Always visible and deeply integrated into the
platform!

Your logo is placed prominently in the header of the
website™.

All services and benefits are permanently bundled in
the specially created Sticky Bar, which is always
visible on the homepage, stages and article pages.
It is fixed at the bottom of the page, cannot be
minimized or closed, and ensures a continuous
presence.

— Teaser area with linkout, e.g. to your homepage
or specific offer page.

*Can only be realized within the Premium Partnership.

*Best Case on MYHOMEBOOK .de

Logo integration

bl & =

LETUNGSWASSER m MYHOMEBOOKS BESTE

MYHOMEBOOK Das Do-it-yourself-Portal fir Haus und Garten
to

6 Dinge, die wir haufig beim Putz
Wohnzimmers vergessen

o

" k\’ ”~

;
|
A

ccccccc

uuuuuu

ANZEIGE

Aktuelle Angebote entdecken @18 X

Adtuese ngobote entdocken €@ I8 X

Sticky Bar
MLEEEREE | medicoimpact—. 33



STRATEGIC PARTNERSHIP| COMPONENTS

POSSIBLE COMPONENTS

Large-scale and multiscreen advertising formats on the entire myHOMEBOOK website (ROS) or
on the Home (e.g. HomeRun Day or Week)

Various targeting options

Industry exclusivity possible for all content and media formats

Sponsoring / theme specials, emotional storytelling, product-related content / advertorials
Traffic management of your content

Various video formats/video series with well-known personalities from the industry
More formatideas i. A.

Individual conception of exclusive special integration areas (e.g. in-article recommendations
or notifications)
Logo integration and Sticky Bar

a
MEDIA & BRANDING o
a
CONTENT
VIDEO
DEEP INTEGRATION
DATA*

*Can only be realized within the Premium Partnership.

Right to generate data for your brand
Market research
Re-targeting possibilities

MLEEEREE | medicimpact— 3



AFFILIATE & DEEP INTEGRATION | AFFILIATE

POSSIBLE INTEGRATION AREAS

Customers benefit from the content-oriented and high-reach integration and can easily operate with cross-portal
campaigns. We take over the traffic management and thus guarantee the optimal visibility of the offers.

Additional traffic guarantee.
Perfect placement for content
marketing measures.

myHOMEBOOK 3

Das De-it-yourself-Portal fir Haus und Garten

Franka Kruse-Gering

Extra-Tipp

ICONTENT- ICONTENT-
RECO MMEN RECO MMEN
DATIOI DATIO

Was beim Anbau von Cannabis erlaubt ist - und
was verboten

ug fir jedes Projekt - hey0Bl @ JB X '

Notification in the page header
with high visibility.

myHOMEBOOK

Das Do-it-yourself-Portal fiir Haus und Garten

IN-ARTICLE
WIDGE

W Das erste Werkazug fr jodes Projet — hey0BI @I X0

Modules serve as a jumping
point to the partner landing
page. Possibility of interaction
and personalized results.

| media impact._.
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STRATEGIC PARTNERSHIP | PARTNERSHIP PACKAGES

PARTNERSHIP PACKAGES

PREMIUM PARTNERSHIP [ CO-PARTNERSHIP ] [ CO-PARTNERSHIP LIGHT ]
Package Price: from 500,000 € { Package Price: from 250,000 € J [ Package Price: from 150,000 € ]
Term from 6 months Term from 3 months Term 3 months
J
Brand Storys X X X
STORYTELLING Product Storys X X X
Advertorials X X X
Theme Special X X X
MEDIA Home Run X X X
Display (RoS) X X X
VIDEO A x x x
Logo Integration X - -
Exclusivity X Industry exclusivity possible -
In-Article Widgets X X X
Newsletter Integration X X X
DEEP INTEGRATION
Homeblock X X X
Notifications X X X
Events und Marktforschung X X -
Sticky Bar X X -
DATA Data use X : _

MLEEREE | medicoimpact—. 36



CONTACT

WE LOOK FORWARD TO DISCUSS INDIVIDUAL
CONCEPTS WITH YOU!

CHIEF SALES OFFICER
BILD GRUPPE & PORTFOLIO
BENEDIKT FAERBER

Media Impact GmbH & Co.KG
Zimmerstrale 50

10888 Berlin

Tel.: +49(0) 151 64 17 30 34
benedikt.faerber@axelspringer.com

CHIEF SALES OFFICER
WELT GRUPPE
KNUT DORING

Media Impact GmbH & Co.KG
ZimmerstraRe 50

10888 Berlin

Tel.: +49(0) 151 168 14951
knut.doering@axelspringer.com

MEDIA IMPACT BURO NORD-OST
EMILY NEUMANN

Media Impact GmbH & Co.KG
Zimmerstrae 50

10888 Berlin

Tel.: +49(0) 151 44047127
emily.neumann@ axelspringer.com

MEDIA IMPACT BURO WEST
INGO KOLBL

Media Impact GmbH & Co.KG
Gerbermihlstrae 9

60594 Frankfurt/Main

Tel.: +49(0) 151 161 57005
ingo.koelbl@axelspringer.com

MEDIA IMPACT BURO MITTE-SUDWEST
PHILIPP MATSCHOSS

Media Impact GmbH & Co.KG
Gerbermihlstrae 9

60594 Frankfurt/Main

Tel.: +49(0) 151 446 19898
philipp.matschoss @axelspringer.com

MEDIA IMPACT BURO SUD & SPORT
BRAND PARTNERSHIPS
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49(0) 151 12446577
daniel.maubach@axelspringer.com

MEDIA IMPACT RETAIL UNIT
BIRGIT SANTORO

Media Impact GmbH & Co.KG
Zimmerstrale 50

10888 Berlin

Tel.: +49(0) 151 528 50043
birgit.santoro@ axelspringer.com

MEDIA IMPACT HEALTHCARE UNIT
ANETT HACK

Media Impact GmbH & Co.KG
Miinchener StraRe 101/09

85737 Ismaning

Tel.: +49(0) 15144047766
anett.hanck@axels pringer.com

MEDIA IMPACT FINANCE & TOURISM UNIT
MARCUS BRENDEL

Media Impact GmbH & Co.KG
Neuer Zollhof 1

40221 Dusseldorf

Tel.: +49(0) 160 987 72494
marcus.brendel@axelspringer.com

MEDIA IMPACT LUXURY & LIFESTYLE
UNIT
CHRISTINE MALECKI

Media Impact GmbH & Co.KG
Theresienhohe 26

80339 Miinchen

Tel.: +49(0) 151 188 936 86
christine.malecki@axelspringer.com
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