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PORTRAIT

The ICON Channel is the digital destination on
welt.de for a luxury-oriented target audience
with a strong affinity for style, elegance and
exclusivity.

As the digital counterpart to the high-class
magazine ICON, the digital offering consistently
focuses on the most beautiful stories from the
international world of style — exceptionally and
elaborately staged.

A variety of integration formats are available -
ranging from innovative approaches such as
ICON Channel Takeover, ICON Collaborate, and
Spotlight to traditional classic formats.
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CATEGORIES

ICON Digital is published in the following categories:

Fashion: Trends from luxury and high-end fashion brands,
international and national fashion labels, major photo
shoots, with a special focus on craftsmanship. Fashion is
also defined as an intercultural bridge.

Design: Trends and news from the design industry: ICON
showcases everything that is grand and significant, small
and precious, new and timeless — highlighting exceptional
craftsmanship and cutting-edge technology.

Watches: In addition to traditions, technical innovation and
craftsmanship, ICON presents interviews and stories about
the people behind the brands.

Icons: This section features our celebrity interviews:
Hollywood icon Sharon Stone describes the changes she
experienced after her stroke 21 years ago, while Arnold
Schwarzenegger talks about his commitment to
environmental protection.

On Tour: Top resorts, classic luxury hospitality and news
from the automotive industry.

Jewels: Showcasing the most breathtaking jewelry pieces
and the most precious creations by renowned jewelry
designers.

Beauty: News on cosmetic products, interviews with
fascinating personalities from the beauty industry and
emerging insider brands.
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ICON GROUP PORTFOLIO

PRINT DIGITAL

KUNSTVOLL

« Magazine « lconmagazine on welt.de
« Social: @icon.magazin

LIFE EXPERIENCE

Customized events
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EDITORIAL

Editorial Synergy

IR

Wenn es
Vuittonwird
in Seoul

The of the ICON Group are
published 16 times a year e e it
Oon editorial content from the ‘: e f?
entire ICON Group (ICON, Mr ICON, -
WATCHES and Die Stilisten) is showcased
Additional photo material, video content
and in-depth stories are available
exclusively on

X = of]

Qs

Spectacular Show:
When Louis Vuitton Outdoes Itself — Video — WELT

Digital version of this interview



https://www.welt.de/iconmagazine/video247993930/Ganz-grosse-Show-Wenn-Louis-Vuitton-sich-selbst-uebertrifft.html
https://www.welt.de/iconmagazine/video247993930/Ganz-grosse-Show-Wenn-Louis-Vuitton-sich-selbst-uebertrifft.html
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CROSS-MEDIA TOPICS IN ICON 2025

Month FOCUS TOPIC

Fepbruary Fashion international

March Fashion & travel / masculine themes
April Fashion & design / watches

May Fashion & watches

August Fashion international

September Collector'sissue no 5

October Fashion & design / masculine themes
November Fashion & jewellery & watches

December Christmas issue

* Subject to modifications, as of December 2024

PRINT MAGALZINE

ICON |

ICON Il / MrICON |
ICON Il / WATCHES |
ICON IV

ICON VI

ICON VI

ICON VI / Mr ICON |
ICON IX/ WATCHES I

ICON X

MAGALZINE RELEASE DATE

February 8-9, 2025

March 8-9 & March 25-26, 2025

April 5-6 & April 12-13, 2025

May 10-T11, 2025

August 30-31, 2025

September 20-21, 2025

October 11-12 & October 25-26, 2025
November 8-9 & November 15-16, 2025

November 29-30, 2025
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PRODUCTS



THE TAKEOVER

The Takeover is an exclusive and
customized staging of the ICON channel -
presented by your brand.

Your content, prepared with light
animations, for desktop and mobile.

the ICON takeover can link to the
customer's welbsite or optionally deliver
extra traffic to the product story.

Performance data:

Runtime: 4 Weeks

Reach: 6 Mio. in total
Mediapackage!: 60.000,00 € gross
Creation costsz  12.000,00 €

Lead time: 4 to 6 Weeks
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ICON SPOTLIGHT

Your brand at ICON in a visually opulent staging —
that's the new native advertising format: ICON
SPOTLIGHT.

We present your brand in a visually striking and
textually powerful format, designed primarily for
mobile use but equally impressive on desktop. It

works like Instagram, but within the ICON universe.

ICON SPOTLIGHT presents the best of your
orand in the way it deserves: through large-
format visuals, seamlessly composed into @
compact, high-quality and outstanding piece of
content.

The storytelling integrates multiple direct
touchpoints to your offering, your website and
your premium product. ICON SPOTLIGHT is the
exclusive format that captivates with its striking
visuals, leaving a lasting impression on ICON’s
audience.
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POWERFUL FORMAT

‘ |CON : “ COMPANY

:::::

\\\\\\\\\\

Five slides (photos and videos), opulent,
visually striking, dynamic, full-format (mobile
and desktop), logo integration and linking on
each slide, with an attention-grabbing CTA.
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'STRONG CONNECTIONS

ICON s 8 COMPANY |

ICON SPOTLIGHT is all about your brand—
exclusively your brand: 100% of the screen
dedicated to you, with no distractions, no
competing content and no ads. A full-
screen experience—just like in the cinema
when the movie begins.

Stark fir Stil

ICON SPOTLIGHT makes it easy for ICON
users to connect with your brand.
Strategically placed touchpoints, subtly yet
always visible, lead directly to your brand.
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STRONG VISIBILITY

Users are directed to ICON SPOTLIGHT
through graphic teasers (3.6 million Al). A tile
s permanently placed within ICON for the
duration of the campaign.

ICONICAL

Stark
far Stil

ICOMNICAL [HRE MARKE

Stark fiir Stil

ANZEIGE

Larern ipsurn dolor sit an
tempor invidunt ut labor

20s el accusam et |usto .

% COMPANY
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PERFORMANCE DATA

{1;‘:;;}' COMPANY |

« Graphic teaser
 Billboard (stationary & mobile) and app content ad 4:1on
Kk e WELT
* Multiscreen medium rectangle ROS on ICON
« 3.6 million ad impressions
» Tile @ ICON

+ Creative services:

Story creation

Teaser creation

Project management
Technical implementation

« Graphic teaser
. > » Delivered via ad server
Stark fur Stil « Plus fixed placement in the channel

L

« Campaign management
* Analysis & reporting
» Duration 4 to 6 weeks

Package price:
« 20,000 € gross
« Creation costs: 2,500 € (non-discountable)
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ICON COLLABORATE

Authenticity and the promise of the highest
journalistic quality — that’'s what ICON stands for.
With a new native digital offering, it extends its
value cosmos to its partner brands.

With ICON COLLABORATE, we now offer the
publication of a custom editorial special on ICON
Digital, which can be presented by you with your
orand. This allows our ICON readers to access our
opulent thematic presentation with just one click
on the editorial teaser—or, alternatively, be

directed straight to your welbsite or landing page.

ICON takes pride in partnerships that share
common values. This is precisely what is
conveyed to our readers:

Your brand, combined with ICON’s aesthetically
high-quality, up-to-date and unique content,
creates a perfect fit.
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PERFORMANCE DATA

« Setup of ICON stage teaser and
editorial content

» Cregtion of interactive teasers for
i desktop & mobile

GenieBer durchs Périgord

« Advertising materials
(FC1 per day):

* Billboard home (970 x 250 px)

- AN = o 2X Insto%ram sponsored
,,‘;.\;E’ndeist(‘:iiteundLiebeclles,wns l:‘usostdieMode-Spielebeginnen OStS 3 O X 250 px
@ ICON.magazin

Campaign management

Reporting

:DESIGN  J/IN =
NOW! ,\ ': ‘*:‘:‘ T MEHR ERFAHREN |

3 million ad impressions

Verliebt in den Therapeuten — das stec lahi
>

Duration: 6 weeks

e O Do Dot Package price:
- o W " » 26,500 € gross
 Creqgtion costs: 2,500 €
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GRATION ON WELT HOMEPAGE

weLr ®. Q

HOME MEDUATHEK  WELTPLUS  POLITIK  WIRTSCMAFT GESUMDMEIT SPORT PAN

= e
E. _.'5-4{-1 -
¥ (A\

[Orper hdlt nichts vom
Leben

ICON’

FASION DESIGN WATCHES ICONS ONTOUR JEWELS BEAUTY

«~Am Ende ist Giite und Liebe alles, was Lasst die Mode-Spiele beginnen
zdhit!"

THIS IS SPECIAL
Ve WANL SR - KOLUMNE LICHTBLICX m NDONESIEN
Trump vs. Harris - die Das erstaunliche Der unterschétzte Gigant
er liche Bed: 9 Geheimnis gliicklich des asiatischen Zeitalters
des Fast Foods im US- Nationen

Wahlkampf

Xomala }

CLONCIUAGAZIN

PRASENTIERT VON
£7) Company
: DESIGN _

N\ e —— h . g —

Hier steht die Uberschrift fir  Design in Diese finf Trends
Ihre Marke Kopenhagen ist ein inspirieren das
Wellness-Erlebnis Wohnen in Zukunft

ind Probes:

s steckt dahint

WARUM PATEK
PHILIPPE MIT Notizen aus der
DER NEUEN s
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INTERACTIVE TEASER

Wenn die begehbare Unser Kérper hdlt nichts vom
Magnet-Pyramide ewigen Leben

359.000 Evro kostet Dos Thenio

o Horus- Pyramic

veWARL S

oo e M s D~= erstaunliche Der unterschitzte Gigant
‘mnis glicklicher des asiatischen Zeitalters

ceidigte Prasider

PRASENTIERT VON

ICON"

: DESIGN

€7 Company

MEHR ERFAHREN

O SACHE MIT DER Litse

Verliebt in den Therapeuten — das steckt dahinter

> o .

PRASENTIERT VON

£9) Company

MEHR ERFAHREN

PRASENTIERT VON

£7) Company
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YOUR CONTENT IN THE STYLE OF ICON

With an , Your promotional message is staged in
the look & feel of ICON Digital. Your content is seamlessly
integrated into storytelling around your products and key
purchase messages. The advertising materials you provide are
presented in the ICON Digital style, ensuring not only traffic but
also a trusted brand environment. Awareness and

performance are at the forefront.

For a native, luxurious presentation on iconmagazine.de, ICON
produces photo and video content for the client in the ICO
look & feel, shaping the online presence. Video and photo

production are included.

Costs and customized offers available upon request. *Branded content available from Package M & L.

**Package L includes exclusively programmed digital features & digital innovations for branded content.

Lorem ipsum dolor sit
amet, sadipscing elitr?

6 weeks | 3,600,000 Als | 20,000€ gross!



MEDIA-DATA 2025

WE CREATE YOUR STORY .

on Icon,
ICON

. . ) tOkeOVer
An experienced team of journalists and photographers

from our Brand Studio editorial team brings your topic to

life through an engaging and informative story. QOur
reporters research, photograph, film and stage your

Harry in London gelandet - Krebs  Samvel Etc’o will zurbd
wi Charles froh ent— doch Kemerun whnt e

topic in the style of WELT.de. The result: stories that i o

0QOMetaQuest3

captivate all of Germany, narratives that evoke genuine

BRAND STORY | METAVERSE

e m Ot I O n S . : - e ’ - Die Zukunft des Lernens ist

virtuell

Duration: 6 weeks, including native teaser | 50,000 page
views | 131,000 € gross!

Duration: 6 weeks, including native teaser | 15,000 page

views | 50,000 € gross! You are the director! Every step, from concept to

execution, is coordinated with you 1:1.
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ICON X INSTAGRAM

On ICON's social media platform on Instagram, the
editorial team shares behind-the-scenes stories,
personal insights from interviews and ICON fashion
shoots. Sponsored Instagram posts are targeted to
specific audiences, gaining authenticity through
users' trust in the ICON brand. Photo, video,
slideshow or carousel ad integrations are
available, with A/B testing upon request.

AppProx. 4 weeks | 4 sponsored posts/stories |
10,000 € gross'

‘lmfagaam < icon.magazin n -

lcon.magazin
Gesponsert e 669 27,4 Tsd. 173
Beitrage Follower Gefolgt

ICON Magazine
(2 linkin.bioficon-magazin

[ o7

Gefolgt v Nachricht

@ ISSUES @ STORI

MILAN® Mr ICON® ISSUES® #ICON15 Storieg

Mehr dazu

© Qv

Bezahlte Werbepartnerschaft mit
olelynggaardcopenhagen

icon.magazin Inspired by nature: Feinste 18K Gold #q
mit Diamanten )

4 sponsored posts: 200,000 Als
284K followers (as of 03/2025)

21
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WELT LIFESTYLE
PRESENTING

With the LIFESTYLE CONTENT PRESENTING
Deluxe, you exclusively present the Lifestyle
channel with fixed logo integration!, desktop
with a double dynamic sidebar, multiscreen
with a medium rectangle and mobile with @
lead ad.?

TKP 40.00 € gross | reach upon request

LIFESTYLE

Example visualization

Pl’esenCe_,
Also
QVvailap)e
IS SUpreme
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BEST CASES
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PRIYA RAGU X
ROYAL OAK MINI
A DIGITAL EXPERIENCE

The interactive BRAND STORY for Audemars Piguet on
ICON focuses on the Swiss singer PRIYA RAGU, whose
fascinating personality and her distinct perspective on life
and craft reflect the essence of the new ROYAL OAK MINI:
a timepiece for strong women who live their lives
unapologetically.

The story takes the viewer into the world of Priya Ragu and
the Royal Oak Mini — featuring five themes that represent
different aspects of the singer and the timepiece.

The result is a dynamic yet high-quality portrayal of spirit,
attitude and values, combined with movement, strong
statements and unexpected interactive storytelling that
creates an inspiring digital experience.

Click here for
the Brand Story

smaeve  AUDEMARS PIGUET

24


https://asbs.welt.de/ICON/brand-story/audemars-piguet/royal-oak-mini/index.html
https://asbs.welt.de/ICON/brand-story/audemars-piguet/royal-oak-mini/index.html

MEDIA-DATA 2025

AUDEMARS PIGUET: BRANDSTORY

1] =

MODE  GUCCI BIS CHANEL ICONS OLDTIMER WATCHES  KOM N 4 4:20

Unverschdamte Preise, Autos fur Millionen — Warum die Branche die ~ Q 0 0
Nostalgieseligkeit, Wahnsinn oder clevere Schwerkraft derzeit so Q
Personenkult = Luxus in Wertanlage? anziehend findet Mp oo

der Krise HOME > ICON - Design, Fashion, Beauty, Schmu

Sis : ® ANZEIGE
rten Bauteil £ =

hvon ihren

FASHION DESIGN WATCHES ICONS ONTOUR

BRAND STORY = PRIVARAC T

BRAND STORY PRIYA RAGU

ulch bin meine eigene Story" Bt i

Priya ; , DAS LUXUSMAGAZIN »Ich bin meine eigene Story"”

Mus

Priya Ragu ist in der Schweiz geboren, ihre Eltern
kommen aus Sri Lanka. Sie macht Musik, die

zwischen R'n'B und tamilischer Volksmusik liegt. In
Berlin fotografieren wir sie mit der jiungsten
Kreation von Audemars Piguet fUr Frauen: der

et lf';il. A Royal Oak Mini. Im Gespréach erzahit Priya Ragu,
8 o 5
| P SR R wie es mit der Musik fast nichts geworden ware.
[ [ Und wie sich ihr Leben plétzlich komplett
! ‘ veranderte.
e
. \ |
== | [ [ (N 3
) | [ |
= f . 1

& welt.de
C—
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AUDEMARS PIGUET: BRANDSTORY

= sroay

wich bin meine eigene Story"

10 -
aterialsSy

anzeice AUDEMARS PIGUET

Le Brassus

a

ANZEIGE AL’DE.“\!‘S ‘PIG !

DIE SCHWEIZER STADT ST. GALLEN
liegt siidlich vom Bodensee. Weniger als
83.000 Einwohner. Hier ist Priya Ragu
geboren - ihre Eitern waren 1982 vor dem
Burgerkrieg in Sri Lanka geflohen. Frilher,
sagt Priya Ragu, habe sie sich ,ein
bisschen

MEHR ZUR ROYAL OAK MINI |

26
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WATCHES KOMPLIKATION

Warum die Branche die
Schwerkraft derzeit so
anziehend findet

Langere Zeit stand das Tourbillon zum
Schwerkraftausgleich kaum mehr auf der
Agenda der Uhrenindustrie. Doch das
andert sich gerade — die neuen Modelle
mit dem komplizierten Bauteil
unterscheiden sich erheblich von ihren
Vorgdngern.

MODE GIORGIC ARMANI'W

.lch stehe froh auf, mache
eine Stunde Sport und
erndhre mich gesund”

Giorgio Armani feiert seinen 90.
Geburtstag. Doch das stimmt ihn nicht
nachdenklich, er arbeitet weiter. Und
egal, was kommt: Er bleibt der
erfolgreichste Designer aus dem
Modeland Italien.

GRAND SEIKO: BRANDSTORY

FASHION MODE DER HAURTSTADT

Die Fashion Week steht fi
Berlin, das noch nicht
gentrifiziert wurde

Es gab Jahre, da konnte man die §
Fashion Week dafur kritisieren, zu
versuchen wie Mailand oder Paris
Langst vorbei. Heute beweist die
Veranstaltung, welche Kraft
Provokationen in einer Stadt habg
noch nicht vollig gentrifiziert ist.

Von Hand ge-
Grand Seiko fertigter Luxus.

FASHION MOD

Die Fashion Week steht fiir das Berlin,
das noch nicht gentrifiziert wurde

| Es gab Jahre, da konnte man die Berlin Fashion

Week dafir kritisieren, zu versuchen wie Mailand
oder Paris zu sein. Langst vorbei. Heute beweist die
Veranstaltung, welche Kraft Provokationen in einer
Stadt haben, die noch nicht véllig gentrifiziert ist.

ese B2 8

ANZEIGE

GRAND SEIKO

produziert Grand Seiko Luxusuhren. Die
Unhrmachermeister verpflichten sich dabei einem enormen
handwerklichen Anspruch. Fir den gibt es in Japan ein
spezielles Wort: Takumi.
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GRAND SEIKO: BRANDSTORY #2

PRODUCT STORY | GRAND SEIK

Japans Natur inspiriert diese Luxusuhren

Im Her,

en Japans, mitten in der Nat wickelt und produziert ¢

Uhrm: meister ichten sich einem enormen h:

gibt es in Japan ein spezielles Wort: Takumi

a7 T————

ar Natur entwickelt und produziert Grand Seiko
sister verpflichten sich dabei einem enormen
den gibt es in Japan ein spezielles Wort: Takumi.

Fertigter Luxus

. & 1CON’

Grand

7 W&re}akumi‘ ein Ort, er lage in
Nordjdpdnl gericuer:— VShi‘zuk'uis.hi Im
S50 Nordeﬁ :iherrjdp:r:ischen .Héﬁptin.sel 5
Honsha steht das Grand S
Sﬁiiuk;)ishn: £

Von Hand ge-
\ | Grand Seiko fertigter Luxus.

@s

Grand Seiko

Zigen geschrieben: Takumi bedeutet

Expertise und v

@s

Grand Seiko

Von Hand ge-
fertigter Luxus.
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ADVERTORIAL: HACKETT

Presentation and integration of the Hackett
London campaign on ICON digital: the
advertisements were executed in the look &
feel of ICON Digital. The Hackett London
content was seamlessly integrated into o
story focused on their products and
purchase messages. The campaign aimed to
enhance brand awareness as well as
performance.

WEeLT Q L& [oowsoanarr| |

ATCHES ICONS ONTOUR JE

WELS BEAUTY CONTACT

ESIGN W,

RIAL | INTERVIEW

Wie britisch kann Mode sein, Jenson Button? _—

Stand: 26.04.2024 | Lesedaver: 3 Minuten

Als Formel-1-Fahrer trug Weltmeister Jenson Button stets MaBgefertigtes — den
Rennanzug. Heute modelt er fiir das britische Label Hackett London. Zum Beispiel in
Sevilla, fiir die neue Kollektion und mit Schauspieler Matthew Goode. Im Interview

spricht Button iiber Stil und die richtige Kleidung fiir den Pub.

Views Dwell time Impressions Clicks CTR
3,776 2:.57 3,602,872 4,211 0.12%




CAROLA CURIO

Publisher ICON Group
+49 151 54331679

carola.curio@axelspringer.com

Haomburg

LILIANA JAAR-GARCIA
ICON Digital
+49 15118893735

liliana.jaar-garcia @axelspringer.com

Munich

Media Impact GmbH & Co. KG
ZimmerstraRe 50
10888 Berlin

www.medigimpact.de
welt.de/iconmagazine

ICON

SANDRA METZNER

Senior Brand Manager

+49 151 15089944

sandra.metzner@axelspringer.com

Berlin

A

hello.icon@axelspringer.com


http://www.mediaimpact.de/
http://www.welt.de/iconmagazine/
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