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WELT DIGITAL | 360 DEGREE MEDIA BRAND

THE RADIANCE
OF V ELT

WELT is that
offers information in print, digital and TV.

It stands for intelligent

guality journalism for
every usage situation.

DiGITAL

OUT OF HOME

D" 2\ A“__ UL T Y Y vy Y w

WEeLT media imp::‘c.t_ 2
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WELT DIGITAL | HIGH NET RANGE

WELT DIGITAL BELONGS WITH 19.49
MILLION USERS...

... TO ONE OF THE "VISITED DIGITAL
OFFERIN( >ERMANY

Source: AGF X-Reach . Single month: November 2024



WELT DIGITAL | TARGET GROUP :
[‘- Key Figures

THE USERS OF WELT DIGITAL

e :
a A 56-. are Male ;

> 2597”“0- WeLr Lbyo. e \Woman
USERS WITH A |
MANAGEMENT REACHES A y
FUNCTIONINTHE ____| e - 49% have at least a high E
COMPANY - ﬂ@ @C:]@ ; i | school diploma J
AND THUS b) [MI©: R
CLEARLY IN 1ST P §
PLACE L USERS ) 81 are 20-49 years0ld |

------------------------------------------------

net household household income of> 3.000€ =

{ 40% of users have a } Most users with a net
income> 4.000€ 10,6 MIO.

Source: b4p 2024 |, Users/Month WEeLT | mediacimpact 4


https://www.mediaimpact.de/de/portfolio/welt-digital/

WELT DIGITAL | QUALITY JOURNALISM

WORLD SETS STANDARDS IN

REPORTING ON \
ECONOMY, FIN/A ' E AND POLITICS - _

\

JAN PHILIPP BURGARD ULF POSCHARDT STEFFEN SCHWARZKOPF ROBIN ALEXANDER
Editor-in-Chief WELT Publisher WELT, Editor-in-Chief & Winner of Dept. Editor—iﬁ»\Chief&
Group & Bestselling POLITICO, Business Deutscher Fernsehpreis Bestselling AutQr

Author Insider 2024 MR

A S

WEeLT | medicimpaet_

N
\



WELT DIGITAL | ICON DIGITAL

= e e e e e e e e e e e e e e = ==

. LEARN MORE :
B TR T ALY P T _k_'

ICON ON WORLD DIGITAL, DEFINES
ITSELF AS A SOURCE OF INSPIRATION
FOR A LUXURY-ORIENTED TARGET

GROUP

WITH A FOCUS O JESIGN, JEWELLERY
AND W ' TCHES

WELT | media imp::bt 6


https://www.mediaimpact.de/data/uploads/2024/10/2024_icon-digital_mediadaten.pdf

WELT DIGITAL | MULTIMEDIA PLATFORM FOR HIGH-QUALITY NEWS

HIGH QUALITY NEWS
WELT | 'GITAL R e | \

. _ 19 MILLION NET REACH! |
WELT Digital stands for the core topics of
politics, business and debate and is one 2 Ly MILLION DAILY USERS?
of the leading news sites in
Germany.With online, mobile and the 199 .25 MILLION VISITSS
apps, WELT is an established and strong
multimedia brand that stands for 579.33 MILLION PAGE IMPRESSIONSS

progressive, high-quality and dynamic
topicsonallchannels. 1 esEE s oo s oo R G L

GENDER 56% MALE
AGE 51% ARE 20 TO 49 Y.
EDUCATION 49% AT LEASTA-LEVELS
HHNE 40% AT LEAST. 4.000 € =

o e e e e e e e e e e e e e e e e e e o

N o e e e e o = o = - T T I

WELT | mediaimpaet._.  ;



WELT DIGITAL | USPs

climate n;u-tral since 20237
w E LT D I G I TAL | WELT Digital has been :
AT A C _ANCE

(" N N N )

- )
817.000 93% 225,000
- : . )
Millennials’ 19 49 M I o
' DIGITAL SUBSCRIBERS? m [ |
DECISION MAKER 37% 25% of which heavy users* Net reach?®
Innovatoren & 170 Article / month*
Early Adopter:
\ VAN J L J J
i« N N N [ )
Distribution*
2.44 MIO. | 1017 Mi0. ] ]
TAGLICHE DAILY USERS® VISITS® Desktop MEW ApPpP .I 6 M I o m
288,61 MIO. 20% 45% 357 MEDIA STARTS / DIGITAL
PAGE IMPRESSIONS® HOME (30%) MOVING IMAGE CONTENT
o per month (livestreams
ARTICLE (52%) (55%) and video clips (45%))*
o/ 4
L JAN JAS OTHER (18%) JAN y

1) LAE 2024, decision-makers: 3.08 million, digital: NpM b4p 20241 User/Month

5)

2) Statista Consumer Insights Global as of August 2023 6) b4p 2024 |1-- Structural analysis Tol

3) IVW 09/2024 7) More at: WEeLT | mediaimpact._ 8
8

4) Adobe Analytics, as of 2024 ) IVW December 2024


https://www.welt.de/verantwortung/
https://www.welt.de/verantwortung/

WELT DIGITAL | SOCIAL MEDIA

WELT DIGITAL
SOCIA MEDIA

X lin

WELT INS T AGRAM WELT F2 CEBOOK WELT X LINKEDIN S.o
863,000 Follower? Uber 1.2 Mio. Follower? Uber 2.3 Mio. Follower? Uber 67,000 Follower*
\\\
Do you want to be on the The classic among our sociall WELT is a real heavyweight "~ LinkedIn offers excellent
trend platform par offers. With joint sendership, on X with an enormously Y. opportunities to reach very
excellence? Join us in you benefit from the credibility wide-reaching account. srecific target groups in the B2B
reaching users with and reach as well as the high Utilise the power of our segtor. Utilise the reach of the
expressive images and engagement rate on social brand with joint sponsored WELT brand with joint
videos. networks! tweets and reach decision- sponsored posts and reach
makers effectively with your specialisis and managers
advertising message! effectively witQ your advertising
messQge!
N
= e e e R R e R ~ —-mLmm
INSTAGRAM Y : FACEBOOK Y : WELT - X Y : LINKEDIN < W :
________ Y = =/ S S

WEeLT | media imp::}::t_ 9

1) Instagram 12/2024 2) Facebook 12/2024 3) X 12/2024 4) LinkedIn 12/2024 N
\


https://www.instagram.com/welt/?hl=de
https://www.facebook.com/welt/
https://x.com/welt?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.linkedin.com/company/weltn24-gmbh/posts/?feedView=all

~
~
~
~
~
~
~
~
~
~
~
\\
N\

\ ~
N\

\\
N\
N
N
N\
N\
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WELT DIGITAL | OUR HOME | HOMERUN

THE WELT HOMERUN

THE PERFEC|T TAGING FOR

YOUR RAND

Get full attention with the 24h fixed

placement on the homepage of WELT Digital.

Your brand is permanently placed on all
platforms, desktop, MEW and app.

2.25 MiO. Guaranteed Als

INTERNET
& TELEFON

—— BUSINESS —

Monat*
2850 Mt

181 DSL & Glasfaser

fiir Firmen und Selbststandige

mit Vor-Ort-Service

e

KKKKKKKKKKKKK

y 4
m
g
2
(o)
-
4
>
y 4
®
m

1&1 ALL-NET-FLAT
——BUSINESS —

181 Mobilfunk
fiir Firmen und Selb:
mit Top-Services

1&1 Mobilfunk
fiir Firmen und Selbststandige

]&] Jetzt info mit Top-Services
etzt informieren

WEeLT | media imp::}::t_ n

N
\



WELT DIGITAL | UNSERE HOME | HOMERUN BTF

THE WELT HOMERUN BTF E RUNNING TIME: 24 HOURS I

____________________________________

CONCENTERS. D POWERON
THE ' OME

The HomeRun BTF gives you a presence on
the first Billboard BTF slot on the WELT
homepage. Booking options:

« stationary as billboard

« mobile as a medium rectangle
Depending on the news situation, the
placement is before the ‘comment
recommendations’ and thus prominently
integrated into the homepage.

500,000 Guaranteed Als

N
Exemplary visualisation WeLT | media impa}::!:_ 12
N

N
\



WELT DIGITAL | OUR HOME | A-TEASER

THE A-TEASER T .
THE PRE/V. UM AREA
AT OME

The A teaser is displayed on the WELT Digital
homepage. Depending on the news situation,
the teaser can already be seen in the first
viewport of the screen.

o
(=
Z
=
Z
®
=
2
1
N
)
T
o)
=
o
]

The teaser can be used as a complete screen
areq*,

800,000 Guaranteed Als

N\

The A teaser is only displayed on desktop and mobile. App excluded. Example visualisation. *Only . N

possible as portrait format. Dimensions: 283 x 500px. We LT | medid |mpcﬁ:¢ — 13
N

N
\



WELT DIGITAL | OUR HOME | A-TEASER
CAN ALSO BE BOOKED
PROGRAMMATICALLY

THE LIVESTREAM AD ____________________________________
MOVING IM A ON THE WELT
HON PAGE

The Livestream Ad is an ideal opportunity to

. 4

weLr ® e
place your moving image campaign directly Sy I
on the WELT homepage. B RS

The WELT TV live stream shows news, stock
market news and documentaries and is
permanently integrated on the WELT
homepage. The video ad is played during the
(TV) ad breaks of the stream.

3 H
W WEeLT 1530 WNOLLEN FORDERUNG VON éIS ZU 80 PROZENT FUR HEIZUNGS -
E— 1 1 —
Mi Do Fr Sa So Mo
03.05. 04.05. 05.05. 06.05. 05.  08.05.
N
\
N\
N
1.5 Mi ‘
o . N
B 10. riso day in the WELT livestream N
N
N
N\
>95% VTR2Always request a forecast before booking at the following e-mail address: . S
vlasmivideomarketing@axelspringer.de WeLT | media lmpcﬁ:.t_ 14
N\

N
\



ORPULERITS
INSEC "IONS -

Creative freedom for your brand




WELT DIGITAL | OPULENTE INSECTIONS | WELCOME AD XXL

THE WELCOME AD XXL -
THE GREET |G BEFORE
THE CC NTENT

The Welcome Ad XL is integrated above the [IMPACT]
editorial content. The mobile Halfpage Ad

(300x600 px) with FC=1is positioned over the site's
navigation and disappears when scrolling.
Additionally, a Content Ad 2:1is placed in the Mrec ﬂb
slot as an extra advertising asset. A Lead Ad 2]

and a Mobile Interscroller remain as Reminder .
Bookable as Home Run Deluxe.,

N MOBILE FORMAT

FIRST MOVER: )
THE NEW HOME RUN

____________________________________

\
2.25 MIION guaranteed Als N
\
N
\
\
Not bookable InApp, permitted formats: .png, .joeg, and .gif; no redirects or htmls files. 1) The same creative as the Welcome Ad can be used. S N
Technical specifications: https://mediadimpact.de/de/digital-formate _—
All prices are quoted (unless otherwise stated) as CPM or fixed prices, minus standard discounts and agency commission, plus VAT. | Changes and errors excepted. We LT | media lmpﬂbt — 17
N

N
\


https://mediaimpact.de/de/digital-formate

WELT DIGITAL | OPULENTE INZENIERUNGEN | HOMERUN SUPREME

HOMERUN SUPREME
BIG < TAGE

The BIG STAGE as the premium format on WELT
Digital delivers an attention-grabbing
appearance by starting a large-format video
when the page is called up and pushing the
content of the page down during this time.
After 8 seconds, the content pushes up again
and a Double Dynamic Sitebar & @
pillboardand a mobile content ad remain as
reminder.

- mit Prestitial Mobil UND App -

2,25 MiO. garantierte Als

creation via MI: plus of € 4,800 creation costs; lead time of at least 15 working days from delivery of the assets (video, image material, etc.). Technical specifications of
the advertising formats and dimensions at https://medicimpact.de/de/digital-formate, subject to change and errors excepted. FCl/global, not bookable InApp (in App
a medium rectangle is used as fallback); a 2:1 banner, a medium rectangle and a vertical video (incl. poster frame as jog/png in the same size as fallback) are required:
vertical video (9:16) must be delivered as MP4, bookable in HomeRun Supreme (in combination with First Contact a fallback is played); advertising material is only played

on the homepage

‘ﬂao
RN
N
N
N

WEeLT | media imp::}:;_ 8

N
\


https://www.welt.de/?ast_override_div=billboard:538510968

WELT DIGITAL | OPULENTS INSECTIONS | VIDEO WALL

ALSO POSSIBLE IN FIRST

HOMERUN DELUXE _ CONTACT AND WORLD RUN .

____________________________________

. 4

VIDEC WALL

Do you have high-quality video content that
you want to present to a large audience?

Then the WELT Video Wall is just right for you.
The video starts automatically in the
background when the homepage loads. With
a mouseover over the billboard, your advert is
superimposed over the content of WELT.de
and closes with a close button.

AIRFRANCE ¥
2 2 M [ " -
~
N
o 5 10. Guaranteed Als .
N\
N\
N
N\

All stationary and mobile formats are relevant to the guarantee and billing. If one of these advertising media is not delivered, the selected main advertising media will be N

delivered as ROS placements on the booked day in order to achieve the booked guarantee amount. FC=1/day, a billboard, fireplace or a DDS can remain as a fallback. Only . N

the fallback advertising medium, e.g. the billboard, is delivered in the tablet browser WeLT | media |mpa}:¢_ 20

N

N
\



WELT DIGITAL | OPULENTS INSECTIONS | CURTAIN DROPPER

HOMERUN DELUXE
CURTAIl" 'ROPPER

Big! Bigger! Curtain dropper! RENAULT

MEGANE E-TECH

100% elektrisch 8-

This advertising innovation is sure to stay
iNn the memory of every user. The curtain
falls over the content and remains there

~
for 5 seconds. Due to an FC=1 per day, an
additional billboard must e delivered to 199€m.. ==
ensure your visibility for the rest of the '
day.
e T et ‘LI:“»
N
N
\
[ N
2.25 Mio ‘
N
o = Guaranteed Als N
N\
N\
N
N\
All stationary and mobile formats are relevant to the guarantee and billing. If one of these advertising media is not delivered, the selected main advertising media will be
delivered as ROS placements on the booked day in order to achieve the booked guarantee amount. FC=1/day, a billboard, fireplace or a DDS can remain as a fallback. . N
Only the fallback advertising medium, e.g. the billboard, is delivered in the tablet browser WeLT | media |mpa}:¢_ 21
N

N
\



WELT DIGITAL | OPULENTS INSECTIONS | BRIDGE AD

HOMERUN DELUXE
BRIL 'EAD

With this promotional item you are sure to

= B - BVaillant [ ® e
make a big impression!

#UVETV MEDIATHEK WELTPLUS POLITIK WIRTSCHAFT SPORT PANORAMA \ MEHR) PRODUKTE

®Vaillant

Additional advertising can be placed in the
user's field of vision on the billboard below
the navigation.

The billboard is provided here with an FC=1
per day. After this, the Fireplace stops. When
scrolling, the sitebars of the Fireplace run
with the content

2.25 MiO. Guaranteed Als R

N
N
A billboard is required for tablet | no video | Mobile the ad is displayed in the interscroller | InApp the ad is displayed in the mrec WeLT | media impcﬁ::!:- 22
N\

N
\



WELT DIGITAL | OPULENTS INSECTIONS | BILLBOARD & DDS

HOMERUN DELUXE
BILLBOARD & _EDYN.SITEBAR

The billboard is placed prominently below the
navigation and catches the user's eye £200€
immediately. With its generous layout, the

advertiser has plenty of space for design and
information.

The double dynamic sitebars are fully visible at
all times thanks to the dynamic adjustment to
the screen size and are therefore ideal for @
wide range of screen sizes.

2.25 MiO. Guaranteed Als

WEeLT | media imp::}::t_ 23

N
\
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SUSTIVIE

PLACE AENTS

Showcase your brand effectively



WELT DIGITAL | EXKLUSIVE PLACEMENTS | WELT RUN

EXKLUSIVE PLACEMENTS
WEL RUN

The WELT Run bundles the highest-reach
channel start and article pages* into a single = — oer et Charme

oroduct. By placing you exclusively where the b 554

attention of our WELT users is highest, we =

guarantee optimum viewability and | e T
maximum engagement. = a———

Im Fokus: Wirtschaft und Finanzen

SCHLAGZEILEN

2.5 MiO. Guaranteed Als

WELT Run Channel: Politics, Economy, Sports, Panorama, Knowledge, Culture . N
WELT Run Channel without politics: economy, sports, panorama, knowledge, culture We LT | medid |mpa}:¢ — 25
N

N
\



WELT DIGITAL | EXKLUSIVE placements | ALL IN

EXKLUSIVE PLACEMENTS
AL . IN

Book the full WELT Digital Power!

Home Mobile

weLt o & [Commn

Your ads will be visible for 24 hours on the
WELT.de homepage, channel homepages
and article pages below. Everywhere and = T
on all devices: desktop, mobile and in the e e

app. -

nnnnnnn

7.75 MiO. Guaranteed Als

\A\rticle App
N
N
: . N
Example visualization. N
24h:10 a.m. — 10 a.m. SR/AR/AE enabled, ad placements in the visible area, excluding the "Alles auf Aktien" channel. WeLT | media impabt_ 2
N

N
\



WELT DIGITAL | EXKLUSIVE PLACEMENTS | FIRST CONTACT

EXKLUSIVE PLACEMENTS
FIRST C 'NTACT

Addresses all users who arrive at WELT
Digital via search engines, e.g. Google
News.

ol @
% aa =

weLr

Each article page acts as a potentiadl
entry page and first contact.

With the First Contact, the range of the
HomeRuN can be extended without R
overlapping and is therefore an idedl
add-on to the HomeRun.

REGIERUNGSBILDUNG IN HESSEN

2 MiO. Guaranteed Als \\

WEeLT | media imp:ﬁ:.t_ 27

N
\



WELT DIGITAL | EXKLUSIVE PLACEMENTS | CONTENT PRESENTING

EXKLUSIVE PLACEMENTS
CONTENT -SENTING

Appear as an exclusive presenter in one of our
high-quality channels!

—

With our Content Presenting you secure an \ =i B
exclusive channel of your choice, which is i .
orn Anywhere. S o

equipped with a fixed logo integration and
exclusive advertising material. You can choose
pbetween the Basic, Deluxe and Supreme product
variants. Billing is on a CPM basis, while the reach is
calculated individually - depending on the

nJeder Besuch ihrer Wohnung

selected channel and duration. weckte in mir das Graven: Al

1 Other formats on request N
Example case: New Balance in the Kultur Channel 09/2024 We LT | med |O impa& — 28
N

N
\



WELT DIGITAL | EXKLUSIVE PLACEMENTS | DECISION MAKER

OUR
DECISION v/ «

WeEeLT

18.91 Mio. Unique Visitors'

WELT Digital stands for the
core topics: Politics,
Economy & Debate and is
one of the leading news
sites in Germany.

1 Source: AGF X-Reach, beta test, single month July 2024
2 AGOF May 2022

=R BRANDS

INS

6.51 Mio. Uniq

Bl embodies th
business jour
committed gen
core topics: Bu
politics and



WELT DIGITAL | EXKLUSIVE PLACEMENTS | ENTSCHEIDER

OUR
DECISION M/ R PRODUCTS

N\ ~

—————

Decision maker
Decision maker HOME BUNDLE )
HOME BUNDLE ADVANCED

2.45 Mio. Als per :
oty 445 M!jodéls oer

N
N
. . . BUSINESS iai
1 Projected range, subject to adjustment for 2025 INSIDER | WeLT | media |mpabt\_ 30

N
\



AEINUNG WISSE MEHR ) PRODUKT

Customised to your needs

_"und elektrisierend. Den Rencult



WELT DIGITAL | INDIVIDUAL INTEGRATION | THEME SPECIAL

DIGITAL
THEME PECIAL

In a theme special, editorial articles are summarised
on a landing page according to the topic.

In the special, you will appear as the exclusive
sponsor of the editorial environment and will be
featured there with

 dheaderand footer

* asitebar and mobile with a medium rectangle?

Special highlight:

+ Navigation entry

Hits per Klick statt

« Logo integration on the WELT Home (2-3 days)3

Readers are directed to the special by traffic-
generating advertising media*.

1MEW + app
2 Other formats on request
3 Logo integration within your own stage. Home stage only possible from theme special M
4 Sitebar, medium rectangle
Case: Client: EY. Special topic: Artificial intelligence. Playout 2024.Topics can be taken from the VKU:
.. Further topics on request..

.....

Bereit flr lhre
Kli-Transformation?

WEeLT | media imp:ﬁ:.t_ 32

N
\


https://www.mediaimpact.de/data/uploads/2024/01/welt_themenspecial_2024.pdf

WELT DIGITAL | INDIVIDUAL INTEGRATION | Brand concepts

INDIVIDUAL INTEGRATION """
WELT BRAN CONCEPTS

With the WELT brand concepts, you can reach the premium readership of WELT. Use our holistic cross-media

communication solutions for an opulent presentation of your products or topics and benefit from\NEU's shared

~

readership and full service. N

~
~
~
~

WeLT PREMIERE WELT ERKLART eLT 1 PP

DER NEUE

DER EQS VON MERCEDES-EQ.

Willkommen in
der magischen

We stage your product launch in an

We prepare complex topics or products
opulent and visually stunning way in the

cross-media in the language of our
WELT Group. readership.

N
Your product is showcased sind ensures a
credible product recommendo\do\n thanks to
a shared sender base. S

WEeLT | medicimpaet_ =

N
\


https://www.mediaimpact.de/de/angebote-von-media-impact/markenkonzepte-welt

WELT DIGITAL | INDIVIDUAL INTEGRATION | TARGETING DIGITAL SUBSCRIBERS

TARGETING
DIGITAL &' SCRIBERS

MORE DEPTH. MORE BACKGROUND. MORE OF THE WORLD.
MORE SUBSCRIBERS

WELTplus offers more: both to our digital subscribers and to + Over 225,000 WELTiolus sUbSCHDE[S 2t

YOU as a customer. Because subscribers get access to

exclusive content from WELT Digital and you as a customer MORE HEAVY USERS

get exclusive access to our subscribers. .
25% of subscribers are heavy users?

Our subscribers engage intensively and with particolar T T oo o mm s E T o E T
attention with the content of WELT Digital. They also have

an above-average HHNE. This makes them a particularly '_\j

- Read more articles
valuable target group. —

Heavy users with a subscription read 170 articles/month?

1) IVW 09/2024
2) Adobe Analytics, Stand 2024



WELT DIGITAL | INDIVIDUAL INTEGRATION | DEEP INTEGRATION

DEEP INTEGRATION
BRANDING A FORMA

weLr e

Your editorial integration with customised performance
components celocrEck
We ensure visibility in suitable editorial environments and ;
integrate your topics and offers natively in the look and feel s fweLt R
of WELT.

The integration takes place entirely according to your individual
needs, via an advertorial, a theme stage (stage with partner r———
content, widgets, videos, etc.) and channeliser (integration of
the partner welbsite into the WELT environment).

Reach From 3.5 million promotion impressions/month
Runtime From 3 months
Performance Customised CPX component
Visibility Exclusive editorial advertising material
. . : __ : . Channeliser
Optimisation Continuous optimisation according to CTR and CR N
Service Full service/ personal key account Theme Sto@e\

WEeLT | media imp:ﬁ:.t_ 15

N
\



INANTIVIE

>

BRANL - TMDIOS

We creadte your success stories

RO®

DUEHS




BRAND STUDIOS | PRODUCTS | ADD-ONS

WE LOVE TO CREATE
GREATSTC! “SFORYOU

We create your success stories on our strong
brands and accompany you throughout the entire
campaign!

Our credo: user first - every campdaign is
customised for your target group.

Our campaign KPIs are guaranteed and constantly
optimised. This makes success transparent and
mMmeasurable.

With us, you receive an all-round service from high
quality to extensive feedback loops and detailed
final reporting.

WEeLT | media imp::bt_ 37

N
\



BRAND STUDIOS | PRODUCTS | ADD-ONS

CAN ALSO BE BOOKED

YOUR CONTENT AT WELT  crossveen
ADV )RIAL

YOUR CONTENT WITH THE LOOK & FEEL OF THE WORLD

weLr ® a &

Your content is integrated into stories about the
products & purchase messages.

The advertising materials you provide are presented in
the look and feel of WELT and are thus given a trusting
orand environment in addition to the traffic.

Advertorial for NetJets \\\
\
\

WEeLT | media imp:ﬁ:;t_ 28

N
\



https://www.welt.de/Advertorials/netjets/article242914901/Auf-in-die-Welt-NetJets-Ein-Partner-fuer-Generationen.html

BRAND STUDIOS | PRODUCTS | ADD-ONS

CAN ALSO BE BOOKED

YOUR PRODUCT IN FOCUS  Soisman ™ .
PRODU. - STORY

YOUR PRODUCT TAKES CENTRE STAGE HERE

Your story about your products in need of
explanation, new features or current offers is
presented authentically and clearly in the style of
WELT.

We create your individual story and the
corresponding teaser based on the material you
provide. Always in consultation with you, of coursel

WEeLT | media imp:ﬁ:.t_ 39

N
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BRAND STUDIOS | PRODUCTS | ADD-ONS

_______________________________

REACH TARGETGROUP 7
THE TARGETI !\ {ODUCT STORY

NOW COMBINE THE POWER OF NATIVE
ADVERTISING AND DATA EVEN MORE EFFECTIVELY

Particularly suitable for products that require
explanation, new features and current offers.Your
contentis presented authentically.

LOREAL ~

We create our own teasers and advertising
material and provide the RoS advertising material
and social media posts with suitable targeting™.

Reach and inspire your selected target group with S
. . Guaranteed Guaranteed
the Ta rgetmg Product StorY- S A R Y page views Ad Impressions
WELT 12,000 4,708,000

N

The focus is on the performance and awareness of
your product. Y

N\
N

*Only selected Interest/Combination TGX + Context-Targetings included in the package! This includes age, gender

\
and interests. **Plus creation costs: €6,000 (not SR- or AE-eligible). We LT | medid impabt — 40
\

N
\



BRAND STUDIOS | PRODUCTS | ADD-ONS

e e e =

THE STORY KOMBOS: _ BRAND NEW |
TOLD ON S/ -RAL MEDIA

REACH MULTIPLE TARGET GROUP TOUCHPOINTS .
ON OUR MEDIA BRANDS WITH JUST ONE STORY? T TR &Y Innovation

~

~
N o
= I
il ~
WeLT ~

maker -
This is possible with the story combos!

Choose a suitable combination - we create a
product story from your content! This will be
placed on one of the media pages in the combo
and fuelled with high-quality traffic on all the

TECHBOOK

BUSINESS
INSIDER

A S

pages listed!* A
Our combo packages Guara n_teed Guara nte_ed
Advantages: Traffic on several objects with just pageviews | Adimpressions
) Decision maker N
one package and reduced creation costs (Business Insidler + WELT) TEORD T TRARERD
i i i iN/i Innovation N
compared to booking all objects individually! i oA T 15,000 %,050,000
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*Playout takes place via ad server spaces and social media on the pages included in the combo. . N
“*Plus creation costs: €8,000 (not SR- or AE-eligible). Interactive design costs €4,000 extra. We LT | media |mpa}:¢ — 41
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CAN ALSO BE BOOKED

YOUR STORY o .
BRAN TORY

YOUR INDIVIDUAL, EXCITING AND INFORMATIVE
STORY ...

. 4

.. written by our Brand Studios journalists, in the
style of Germany's biggest media brands.

f
v

We create your unforgettable story, all steps from
the idea to the realisation are completely
coordinated with you.

& Q5

Particularly exciting: you get prominent traffic
placements that are not available without the s
orand story! \
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PARTICULARLY Clnem .
INTERAK' /E STORY

LET YOUR USERS INTERACT

The special thing about the interactive story is the RN -
overall picture with many image and video \\\
elements that allow the user to actively immerse Tl §
themselves in the story.
Users love interaction - which is why we integrate —
many different elements that encourage - e
interaction - from classic videos and image worlds Ty R %g/
to sliders. High engagement and increased 5 AR
recognition are guaranteed - because users won't e
forget your interactive story in a hurry! e

CUPRA INTERACTIVESTORY ‘\\\
We)HF;EJbs‘ee?groS%ri?tAi%n costs: €4,000 in addition to the classic brand or product story creation costs (not WeLT | media im\p\q}:t_ s
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/

BRAND STUDIOS | PRODUCTS | ADD-ONS

EASY TO READ AND CLEARLY

INNOVATIV

____________________________________

SWIPE STORY

INNOVATIVE AND VISUALLY POWERFUL READING
EXPERIENCE

This type of storytelling, which is based on the
latest mobile presentation formats, allows you to N
rethink and convey messages to your potential
customers in a new way.

Effective, clearly structured, to the point and quick
to read - a form of reading familiar to readers from
Instagram and the like - in a high-quality WELT
context!

Up to 15 story parts! Diversity inMCDONALDS .

WEeLT | medic impaet_
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://www.welt.de/productstorys/mcdonalds/article241429917/ANZEIGE-Vielfalt-bei-McDonald-s-Diversity-heisst-Chancen-fuer-alle-BETTER-FUTURE.html
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i AN APPEARANCE AT AWORLD N
POINTED & SERIOUS . REINFORGED WITH THIS TYPE OF
THE STAT. -“NTSTORY e ,

YOUR AGENDA IN A CONTEMPORARY FORMAT AR
The statement story communicates your position in — ~S
a powerful, modern, pointed way and in a serious
environment. Your voice communicates your
agenda directly to decision-makers, multipliers and : .
consumers in the WELT audience. PERFORMANCE e |
DATA™: =
« Up totenslides
« Graphic teaser with 4.7 million Al N

OPTIONAL: PRINT ADD-ON

« plus two sponsored posts on LinkedIn via WELT (> 1/4 page advert withyphoto, statement, short

62.000 followers) E\G/Etﬁgg QR code/lmk‘to\t\he statement story on

« Guaranteed 8000 article views N

*Including creation, project management, technical set-up, AN
photos, infographics. WELT | medicimpaet— s
N
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IMMERSE YOURSELFIN A
VIRTUAL WORLD e ARSI
IMMERS| E STORY

Would you like to present your topic with innovative
storytelling and the latest technologies and take
users on a visual journey? We have the perfect
solution! One click takes users into an immersive
web-based world. From 360° portals to virtual
rooms - the possibilities are endless. Seamless
integration into your brand or product story.

3D MODELS AND INFORMATION i
ARE SUPERIMPOSED ON THE REAL .

welrr = % a a

Ihr Thema als Brand Story

Authentic experiences thanks to the greater
involvement and emotional appeal of live
experiences!

Exemplary visualisation

N\

Plus extra creation costs: these depend on the project and cannot be clearly predefined (not SR- or . N

AE-eligible). WELT | medicimpatt— 4
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NMOURICO/INIVACH
RERSONSHNISIAEES
YOU CAlY F]ND HERE

7/

@ Media Impact GmbH & Co. KG | ZimmerstraBe 50 | 10888 Berlin N

@ www.mediaimpactde S
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https://www.mediaimpact.de/de/kontakt-3
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