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WE LOVE TO CREATE
GREAT STORIES FORYOU

We create your success stories on our strong brands and
accompany you throughout the campaign!

Our credo: Users first - every campaign is tailored to
your target group.

Our campaign KPIs are guaranteed and constantly
optimized for you. This makes the success of your
campaign transparent and measurable.

With us, you will receive an all-round service of high
quality, from detailed feedback loops to detailed final
reporting.

SAMSUNG

Clip geht viral

Millionen Fans feiern DIES
Fitness-Video!

.
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‘\D Ticker Q_ suche & Meine Weit

IEDIATHEK WELTPLUS POLITIK WIRTSCHAFT LUFESTYLE SPORT PANORAMA MEINU! MEHR

Schijtzen Sie Ihr Vermdgen —
222 sowerden Sie in 90 M...

RED ADVERTISING > Rolex

Initiative ,Perpetual Planet” unterstitzt Rolex auBergewdhnlic
Drganisationen, die sich einer wichtigen Aufgabe widmen — der Erh
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NATIVE ADVERTISING INSPIRES AND...

.. is completely individual, tailored ... generates trust in your brand
to your goals! among readers!

..- stays longer in user‘s memory! ... evokes emotions in readers!

... the product benefitis
anchored in the memory!

...readers engage longer with
your content!

media impact
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FROM PROMOTIONAL TO NATIVE

Machen Sie nicht diese 7 Dit-
Fehler!

» 5 Abnehmwillige Gber ihren Kilo-Kampt » Experte erkiirt, wie WIRKLICH die

(Weihnachts-)Pfunde purzeln

I—ADVERTORIAL I'PRODUGT STORY I-BRAND STORY

Our best native content editors, video producers, digital strategists and cross-media experts
translate your campaign goals into tailor-made storytelling and 360-degree campaigns with
maximum effect.

*Our products can also be booked cross-media. media impact
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THE ADVERTORIAL

YOUR CONTENT IN THE LOOK AND FEEL
(o] Joll] §:]1:7.1|» 13

Your content will be integrated into stories
around your products & advertising
messages.

The advertising materials you provide are
presented in the look and feel of the
respective media brand and offer you a
trustworthy brand environment in addition to
traffic.

We guarantee you ad impressions on the
traffic drivers!

NetJets: Ein Partner fiir Generationen

Computer .ouceee
E]F’

Roborock auf der IFA 2024
Faszination des sauberen Haushalts
hautnah erleben

b

"

Advertorial for Roborock

Advertorial for NetJets

media impact
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https://www.computerbild.de/artikel/cb-Partneraktion-roborock-saugroboter-neuheiten-IFA-2024-38884987.html
https://www.welt.de/Advertorials/netjets/article242914901/Auf-in-die-Welt-NetJets-Ein-Partner-fuer-Generationen.html
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CUSTOMIZE YOUR ADVERTORIAL

INDIVIDUALLY

Ad Impressions Package price!
BILD 3,000,000 50,000 €
WELT 4,000,000 25,000 €
LIFESTYLE 3,600,000 20,000 €
Sport BILD, Auto BILD,
Computer BILD & 2,500,000 25,000€

Business Insider

Plus creation costs: BILD, WELT & Business Insider: 3,500 €
read here

LIFESTYLE, Computer BILD, Auto BILD, Sport BILD: €2,500 (not SR or AE capable). There may be an extra cost for the available add-ons outlined above, more to

media impact 6
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THE PRODUCT STORY

A STORY FOCUSED ON YOUR PRODUCT!

Your story around your products, new features or current
offers that require explanation will be authentically and
clearly reproduced in the style of the respective media
brand.

Based on the material you bring with you, we will create
your individual story and the accompanying teasers. Of

course, always in coordination with you!

We guarantee you both ad impressions ond page views!

Schénwetter-Fan, Wohnzimmer-Ultra, Selfie-Jager ...

Welcher Fan-Typ sind Sie?

Product Story L for Milka

Product Story for Nokian Tyres

media impact
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https://www.bild.de/service/productstory/anzeige-welcher-fan-typ-sind-sie-66448823036a3124f823ef80
https://www.autobild.de/artikel/sponsored-nokiantyres-27610611.html
https://www.autobild.de/artikel/sponsored-nokiantyres-27610611.html
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CREATE YOUR INDIVIDUAL

PRODUCT STORY

. . Package
Ad Impressions Page Views price’
BILD
Package M 6,200,000 20,000 55,000 €
Package L 8,400,000 30,000 79,000 €
WELT
Package M 4,700,000 12,000 47,000 €
Package L 8,400,000 23,000 70,000 €
Statement Story 4,700,000 8,000 47,000 €
Computer BILD,
Avuto BILD, Sport 1,700,000 9,000 33,750 €
BILD, Books?
Business Insider 5,000,000 5,000 17,500 €

BASIS

\v/‘k‘

ol

+ INSIGHTS

1) Plus creation costs: BILD & WELT Package M: 6,000 € | Package L: €8,000 | Statement Story: €6,000 | Computer BILD, Auto BILD, Sport BILD, Business Insider: €3,500 | Books: 3,000 € (not SR or AE eligible). Fundamental examination of the

content of financial service providers; if necessary and subject to any necessary adjustment of the product variant and/or the guaranteed views. There may be an extra cost for the available add-ons outlined above, more on this here
2) Only advertising materials included in the basic packages can be booked without a surcharge for creation costs.
3) Books: Travelbook, Petbook, Fitbook, Stylebook, myHomebook & Techbook

medica impact
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THE STORY KOMBOS: YOUR STORY
TOLD ON MULTIPLE MEDIA!

Sounds crazy to reach multiple audience touchpoints on our media brands
with just one story?

With the story combos, it's possible!

Simply choose a suitable combination, we will create a product story from
your content! This is hung up on one of the media sites in the combo and
fueled with high-quality traffic to all listed sites!

Advantages: Traffic on multiple brands with just one package and reduced
creation costs compared to booking all brands individually!

Decision-makers (Business Insider + WELT) 28,000 13,400,000 87,500 €
'Elg'fg)hnology (Computer BILD + Techbook + 19.000 4,800,000 61250 €
Avutomotive (Auto BILD + Sport BILD + BILD) 19,000 4.,00,000 61,250 €
Innovation (Computer BILD + Techbook + WELT) 15,000 4,050,000 57,250 €

) Playout takes place via ad server spaces and social media on the pages included in the combo.
2) Plus creation costs: 8,000 € (not SR or AE eligible). Interactive design costs €4,000 extra

A

D Technology [fo- oy Automotive

Computer

TECHBOOK

% Decision-
makers

BUSINESS
INSIDER

=

\

[ﬂ

g4

Computer

TECHBOOK

[lﬁﬂ
L]

media impact
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, !

er
THE TARGETING PRODUCT STORY: “‘3:'

MAKE SURE YOU REACH THE RIGHT USERS!"

Combine the power of native advertising and data even more
effectively!

Advantages:

«  With the targeting Product Story, there is an end to wasted traffic! Your
content is authentically reproduced. For this purpose, we create our own
teasers and advertising materials. The Run of Site advertising materials and
social media posts are targeted with appropriate targeting'

* Reach and inspire your selected target group for your brand with the
Targeting Product Story!

«  The focus is on the performance and awareness of your product.

BILD 20,000 6,200,000 80,000 €
WELT 12,000 4,700,000 66,000 €
“ted Interest/Combi TGX + Context Targeting included in the package! These include age, gender, and interests

) Only selec
2) Plus creation costs: 6,000 € (not SR or AE eligible)

media impact
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THE BRAND STORY

uponor
Besser
Ouutsche pont QY EPALE. bauen

= ~ : Das passuart bei der irren
ENERGIE Akku Melsterschaft

MAGHER

Brand Story for Einhell Brand Story for DHL

Your individual, exciting and informative story- written by our Brand Studios editors, in the style of Germany's biggest
media brands!

We create your unforgettable story, all steps from the idea to the implementation are completely coordinated with you.

Particularly exciting: You get prominent traffic placements that you can't book without the brand story and we
guarantee you Page Views!

media impact l


https://www.bild.de/partner/brandstory/diy/deutschland-packt-an-finale-80184054.bild.html
https://www.welt.de/sponsored/dpdhl/nachhaltigkeit/article244966582/Deutsche-Post-DHL-Die-groesste-Elektroflotte-der-Welt-ist-gelb.html
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PUT TOGETHER YOUR OWN
BRAND STORY

Page Views Package price!

BILD 110,000 231,000 €

BASIS

+ Add-Ons

WELT 40,000 120.700 €

LIFESTYLE
BOOKS

15,000 50,000 €
BZ

Sport BILD
=]
BILD GG Channel 15,000 45,000 € +VIDEO

0o

+ INSIGHTS

Business Insider 5,000 17,500 €

) Plus creation costs: BILD: from 40,000 views €8,000; from 110,000 views €10,000; from 200,000 views €12,000 | WELT: from 30,000 views €8,000; 50,000 views = €10,000 | BILD GG Channel: €8,000 | LIFESTYLE, BZ, BOOKS, Sport BILD: from 5,000
views €3,500; from 15,000 views €4,000; 20,000 views €4,500 | Business Insider: €3,500 (these are not SR and AE eligible) | Additional costs may apply for the available add-ons, more on this here
2) Cost per view discountable (based on booking volume and platform). Total maximum booking volume BILD: 250,000 views | WELT: 50,000 views | LIFESTYLE, Books, Sport BILD & BZ: 20,000 views. No extra views can be booked on Business

Insider and BILD GG. med|0 impdc‘t_
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EVEN MORE POWER FOR YOUR STORY WITH
ADDITIONAL REACH

Minimum page views BASIS Maximum page views
o book?® | 1 to book

BILD
AURD e > 110.000 Views — +158€CPV—p 200000Views _____i154€CPV—p 250,000 Views
Views per additional view CPV: 2,10 € per additional view CPV: 1,58 € per additional view  qyergll CPV: 157 €
CPV: 2,63 € =231.000 € .
WELT
f/(?_é)vgé) +262€ CPV > 50.000 Views Maximum of 50,000 page views bookable
per additional view 5
CPV: 315 € CPV: 2,62 €
=131.000 €
BOOKS?, LIFESTYLE,
SportBILD, B.Z.
5.000 .
Views +3.33€ CPV > e ol ot +313€CPV > 20.000 Views
per additional view CPV: 3,33 € per additional view '
CPV: 3,50 € J overall CPV: 3,13 €
] =50.000 €
Business Insider
Only basic package bookable 5.000 Views Only basic package bookable
CPV: 3,50 €
=17.500 €

1) You ilale oNn o 2 C sing materials in our traffic access from here
g BOOK & PETBOOK . -
ding on the size of the booking. Variable BILD Home placement: no A-teaser / no C4-Teaser: 40,000 - 69,999 views | C4 Teaser med|0 |mpact — 13
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THE BILD Al STORY

With Hey_, the first German chat GPT, we create a hyper-
personalized story with Al for you!

Functionality:

1. BILD Brand Studios editors work with you to develop the most important
questions about your brand / product.

2. We create an Al guide in the typical BILD style. Our prompt engineers feed
the Al with all the important information so that it responds in the interest of
your brand.

Your company is natively integrated into the Al story.

Benefits of the Al Story:

«  Deeper user insights: Get valuable information about your audiences
concerns and interests.

Your Al story — prominent placements lead users

« Personalized advertising: BILD users themselves are an active part of the tothe story (see here)
story.

« Early trend recognition: Trends can be guessed based on questions from

BILD users.
media impact 14
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THESE ARE OUR MEDIA OPTIONS
FOR THE Al STORY!

Safe and sound with fixed guarantees No. 1 > Content alignment as a brand story:

Basic packages!

Maximum page views

Minimum page .
views to boolks: Guororjteed Cost per View to be booked?
Page Views (CPV)?
BILD
40.000 +210€ CPV : +158€ 200.000 +154€ 250.000
CPV: 2,63€ per additional view 110,000 Views 210€ CPv CPV:158€ CPV overall CPV:1,57 €

Safe and sound with fixed guarantees No. 2 > Content alignment as a product story:

55,000 €

BILD Product Story M 20,000 6,200,000

BILD Product Story L 30,000 8,400,000 79,000 €

Adventure Timeslot - the A-teaser on the BILD.de homepage with timeslot as KPI:

76,000 €

Time Slot A: 6:00 AM - 9:59 AM or 9:00 PM - 5:59 PM

115,000 €

Time slot B: 10:00 am - 3:59 pm or 4:00 pm - 8:59 pm

1) Campaign Durations: Brand or Product Story Traffic Packages: 4 Weeks Duration | Adventure timeslot: see specified runtime
2) Plus creation costs (not discounted and AE eligible): Al story with BILD Brand Story package : 8,000 € | Al Story with Product Story Package: €7,000 | Timeslot A-Teaser multiscreen in combination with Brand or Product Story Package: plus €1,000

Timeslot A-Teaser multiscreen without Brand or Product Story Package: €2,000.
3) Scalable page views: from min. €1.54 gross CPV (SR and AE capable), depending on the size of the booking. Variable BILD Home placement: no A-teaser / no C4-Teaser: 40,000 - 69,999 views | C4 Teaser multiscreen: 70,000 - 109,999 Views | A-Teaser

media impact

multiscreen: from 110,000 views
4) Timeslot A teasers only have the running time as a guarantee, but not views or ad impressions. Can also be combined with the other options above.
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INSIGHT ADD-ON

With our Insight Add-On you can receive interesting insights into your target group despite the elimination of cookies and at no additional

cost! How? Through tailor-made interactive polls and quizzes, that we integrate in our Brand or Product Stories!'

JETZT ABSTIMMEN!
Wenn du die Vielfalt unseres Sortiments
beeinflussen kdnntest, welche Produkte
wiirdest du gerne in unserem Portfolio sehen?

JETZT ABSTIMMEN!
Welche Art von Inhalten bevorzugst du, wenn es

um unsere Marke geht?

Gesunde Alternativen und Wellness-Getranke.
Nachhaltige Verpackung und Umweltfreundliche Optionen.

5726 abgegebene Stim

Brand Story + Insight Add-On': Product Story + Insight Add-On":

Brand Insights Product Insights

Surveys / quizzes within the brand story with a focus on your brand: Surveys / quizzes within the product story with a focus on
* Insight into general preferences specific products:

« Consultation of opinions, interests and wishes * Insightinto brand and product preferences

« Added value of the story for users through interactivity + |dentification of potential new products

+ Added value of the story for users through interactivity

tsheet 2025 - there is no creation surcharge medIO impdct — 16

Media prices depending on the package for the Product Stories or depending on the booked views for the Brand Stories, see Native Facts



BRAND STUDIOS | PRODUCTS | ADD-ONS

REFRESH STORY

With the Refresh Story, it is possible to tell your story again and anchor the message even deeper - conveniently and with lower creation

costs!

Refresh Story Easy:

New traffic for your successful story with little effort
for you!

Regular Brand or Product Story Package?
+ Unchanged story, unchanged teasers

» Bookable on all available brands.

) Your story and teasers will be reused 1:1

2) View volume / package size bookable as desired. See Native Factsheet 2025

Refresh Story Update:

Your successful story will be provided with new teasers?
and fresh traffic.

Regular Brand or Product Story Package?
* Unchanged story, new teasers

» Bookable on all available brands.

media impact


https://www.mediaimpact.de/de/native-advertising-2/
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LET YOUR USERS ACTIVELY INTERACT WITH

YOUR STORIES!

INTERACTIVE STORY!

The special feature of the interactive story is the
overall picture with image and video elements
where users can actively immerse themselves in
the story. Because: users love interactions — that's
why we integrate many different elements that
encourage interaction — from classic videos,
images and animations to sliders.

This guarantees high engagement and increased

recognition - because users won't forget your
interactive story in a hurry!

) Plus extra creation costs: 4,000 € plus the classic brand or product story creation costs (not SR or AE capable)

CUPRA INTERACTIVE STORY

S EBRRA ORI

%’{

CHALLENGE ACCEPTED

EXPERIENCE MCDONALD'S INTERACTIVE STORY LIVE WITH OUR SWIPE STORIES

media impact
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
https://asbs.welt.de/brand-story/cupra/born/

BRAND STUDIOS | PRODUCTS | ADD-ONS

THE SWIPE STORY OFFERS READERS AN

INNOVATIVE AND VISUALLY POWERFUL
EXPERIENCE

weLr ® a o [m] =

Easy to read and clearly

structured! This type of storytelling, tailored to the latest
mobile display formats, allows you to deliver

_I_
messages to your potential customers in a
Exclusive — fresh and innovative way — without any
@WELT -
additional cost.
* Effective, clearly structured, concise, and
Up to 15 Story quick to read —this format mirrors the
Parts! reading style familiar from Instagram and
. similar platforms, now delivered with the
__________________ g - premium quality of the WELT.de context!

DIVERSITY AT MCDONALD'S

media impact
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https://asbs.welt.de/brand-story/mcdonalds/muellvermeidung/
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CREATE AN IMMERSIVE EXPERIENCE FOR YOUR

USERS!
IMMERSIVE STORY

Do you want to use innovative storytelling and modern
technologies to take users on a visual journey? We have the
perfect solution!

With just one click, users can enter an immersive, web-based world
— from 360° Portal until virtual spaces.

This is how you gain attention in saturated markets and are
perceived as a first mover. Integration into your brand or product
story is seamless.

Through stronger interactivity and emotional appeal, we credte
authentic experiences that have a lasting impact on your story!

) Plus extra creation costs: these depend on the project and cannot be clearly predefined (not SR or AE capable)

(T)Rdume werden wahr
. i .
Gewinnen Sie ein Makeover fiir

Ihr Zuhause

Ta R\ ’:"u"‘ S T R P = \
o< il

Brand Story for OBI

mediaimpact_. 20


https://www.bild.de/partner/brandstory/wohnen/neue-kueche-wohnzimmer-tipps-wunschraum-verlosung-77521922.bild.html
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THREE, TWO, ONE
AND ACTION!

Your brand story in video format!

With videos in the brand story, you reach your
target group effectively and emotionally, which
means that your advertising message stays in the
user's mind!

Good to know: Book our exclusive video teaser
package from 3 video brand stories and receive
prominent video placements, including on the
BILD home, which link directly to your videos!

DAS pa
Schlemmer-Schlacht

]
iy > <
ey Vo
PrOMl | ccsorcicn oo

DIRANT

KLUB BESTATIGT VosFALL .-« TRASH-PAAR 861 OF R
Bayern-Mitarbeiter von Was wir mikron wissen  Guckt mal, Laura und Wendler  So ec
Frederick Lau bespuckt? = DIE machen’s richtig! Versi

Example visualization

Extra Video Teaser Pack:
50.000 guaranteed Video Views

Package price: 120,000 €'

media impact
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THE PERFORMANCE BOOST
FOR YOUR STORY!

~JUST

CLICKS Y

The easiest way to guaranteed
clicks!

Your advertising material will be played
out over the entire MI_Portfolio via native
ads and we guarantee you clicks on it!

You have the choice:

Just Clicks: Image/video text teasers
that automatically adapt to the welbsite
without targeting

Just Clicks Regio or Regio Flex:
Image/video text teaser with Regio
Targeting

-SOCIAL PERFORMANCE
ADD-ON

Benefit from the concentrated
social power!

In addition to your branding measure,
we offer you the appropriate and high-
performance advertising material via
social media ads on all common
platforms with your sendership, so that
youU are guaranteed to achieve your
target KPIs!

Clicks, engagements, views or
retargeting of story readers - the
choice is yours!

—~INTERACTION

ADD-ON :

We generate measurable
Interactions!

e

In addition to your existing branding
measure, we offer you additional
optimization for interactions to achieve
your target KPIl In addition, there is
guaranteed clicks!

Potential interactions can be driven by
d Lead up to Engagements on your
Page!

The playout takes place in your
sendership via native ads!

tap for more information

media impact
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https://www.mediaimpact.de/de/unkategorisiert/performance
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THE RIGHT FORMATS
FOR THE YOUNG TARGET GROUP

~-SPONSORED
POSTS

We combine your product with our
strong media brands! Benefit from the
awareness of our brands as the sender
of your posts or stories. In addition, we
mark your social media page via
"handshake" or link.

-BILD CONTENT

POSTS

You will receive a permanent placement in
our BILD Instagram timeline.

Choose from simple Content Posts or
Stories or combined products such as the
Insta Reels and WhatsApp.

- .
600D MORNING/

~ VERTICAL
STORY

With the help of full-surface vertical
videos or photos your story will be
played in the style of the young
generation on the popular social
media platforms Snapchat and
Instagram.

tap for more information

media impact
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https://www.mediaimpact.de/de/social-media-advertising
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ALL ADD-ONS AT A GLANCE!

Our Add-Ons Additional costs’ Brand Story Product Story | Advertorial

Immersive Story Individual according to project Q -

Graphic and content Interactive Story Plus 4,000 € creation costs Q -
add-ons? Swipe Story No surcharge Q -

Insights Add-On No surcharge Q -

Reusability Refresh Story Depending on the booked views / package Q
Data Targeting Options From 10 € CPM (see Data Ratecard) -
Just Clicks 15,000 € Netto?2 + Kreas: 1,000 €
Performance Social Performance Add-On | From 20,000 € net2 + Kreas: 3,000 €

Interaction Add-On

from 20,000 € net2 + creas: 1,000 €

Sponsored Posts

Individual depending on the platform and
property

Social Media

Vertical Story

Booster: 40,000 € | Stand Alone 80,000 €
+ Kreas Booster: 5,000 € | Stand Alone 8,000 €

Content Posts

Individual depending on the platform and
property

BILD Marketplace BILD Marketplace Listing From 4,000 € nn, depending on the scope
. For brand and product stories from 3, for
Hub Stage for stories advertorials from 4 booked stories on top
) Creation costs are not eligible for discount and AE. . -
2) Graphical representations not useful for all content, review and decision by Axel Springer Brand Studios med [®] Impﬂct f—
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CHIEF SALES OFFICERBILD
GRUPPE & PORTFOLIO
BENEDIKT FAERBER

Media Impact GmbH & Co.KG
Zimmerstrafle 50

10888 Berlin

Tel.: +49 (0) 151 641 730 34
benedikt.faerber@axelspringer.com

CHIEF SALES OFFICER WELT
GRUPPE_
KNUT DORING

Media Impact GmbH & Co.KG
Zimmerstrafie 50

10888 Berlin

Tel.: +49 (0) 151 168 149 51
benedikt.faerber@axelspringer.com

WE LOOK FORWARD TO EXCHANGING IDEAS WITH YOU!

SALES REGIONEN

DIRECTORDIGITAL SALES WEST
INGO KOLBL

Media Impact GmbH & Co.KG
Schwanenmarkt 21

40213 DUsseldorf

Tel.: +49 (0) 151161 570 05
sven.heintges@axelspringer.com

DIRECTORDIGITAL SALES
MITTE/SUDWEST
PHILIPP MATSCHOSS

Media Impact GmbH & Co.KG
GerbermuhlstraBe 9

60594 Frankfurt/Main

Tel.: +49 (0) 151 446198 98
philipp.matschoss@axelspringer.com

DIRECTOR DIGITAL SALES
Sub
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhthe 26

80339 Munchen

Tel.: +49 (0) 151 124 465 77
daniel.maubach@axelspringer.com

DIRECTORDIGITAL SALES
NORD/OST
EMILY MIERENDORFF

Media Impact GmbH & Co.KG
ZimmerstraBe 50

10888 Berlin

Tel.: +49 (0) 151 440 47127
emily.mierendorff@axelspringer.com

©

SALES BRANCHEN
DIRECTOR DIGITAL SALES HEAD OF LUXURY & LIFESTYLE
SPORT CHRISTINE MALECKI
DANIEL MAUBACH

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 Munchen

Tel.: +49 (0) 151 124 465 77
daniel.maubach@axelspringer.com

DIRECTORRETAIL
BIRGIT SANTORO

Media Impact GmbH & Co.KG
Zimmerstrafle 50

10888 Berlin

Tel.: +49 (0) 151 528 500 43
birgit.santoro@axelspringer.com

LEITER BUSINESS
HEALTHCARE
ELMAR TENTESCH

Media Impact GmbH & Co.KG
Munchener Strale 101/09

85737 Ismaning

Tel.: +49 (0) 172 775 91 27
elmar.tentesch@axelspringer.com

DIRECTORFINANCE,
TOURISM & SERVICES
MARCUS BRENDEL

Media Impact GmbH & Co.KG
Schwanenmarkt 21

40213 DUsseldorf

Tel.: +49 (0) 173172 99 90

marcus.brendel@axelspringer.com

©

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 MUnchen

Tel.: +49 (0) 151188 936 86
christine.malecki@axelspringer.com

DIRECTORPROGRAMMATIC
BUSINESS
ALEXANDER WIEGHARD

Media Impact GmbH & Co.KG
ZimmerstraBe 50

10888 Berlin

Tel.: +49 (0) 160 904 558 37
alexander.wieghard@axelspringer.com

DIRECTORLIVE EXPERIENCE
SEBASTIAN PRAHL

Media Impact GmbH & Co.KG
Theresienhdhe 26

80339 MUnchen

Tel.: +49 (0) 151 440 47118
sebastian.prahl@axelspringer.com

©

SALES INTERNATIONAL
VICE PRESIDENT GLOBAL SCHWEIZ / APAC / ME
ADVERTISING / US LEON KESSLING
Moritz Minkus

Media Impact GmbH & Co.KG
Axel Springer Stralle 65

10888 Berlin

Tel.: +49 (0) 151 168 510 75
moritz.minkus@axelspringer.com

UK
MIRIAM ZAND

Media Impact GmbH & Co.KG
10 Linen Court

2nd Floor

East Road

London N1 6AD, United Kingdom

Tel.: +44 (0) 7786 628 669
miriamzand@axelspringer.co.uk

BENELUX
ROKSANA WITUSIKI

Media Impact GmbH & Co.KG
Axel Springer Stralle 65

10888 Berlin

Tel.: +49 (0) 151 440 470 69
roksana@axelspringer.com

CENTRAL AND EASTERN EUROPE

HENDRIK RUDOLPH

Media Impact GmbH & Co.KG
Axel Springer Stralle 65
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TRAFFIC ACCESS

HOW USERS GET TO YOUR STORY

| mediaimpact_.
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BILD.de

Option 1: Brand Story
Package - depending on
views,

see Brand Story Traffic
BILD

Option 2: Product Story
Package - depending on
package size,

see Product Story Traffic

BILD

Option 3 (can also be
combined with the other

options): A-Teaser Timeslot

ilnsti urlauben?

Traumurlaub?
Einfach losfahren!

bbbt N (s Obwoh er
R ]

Al-Story on BILD.de

| medic impact_
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_eLT s Imﬂ

FITBOOK TECHBOOK

BUSINESS

INSIDER

media impact



BILD.de

5 ““3

Ukraine startet Gegenoffensive in  Kremi will Arbeitssklaven von Vater (75) von Hanau-Attentater
Donezk Nordkorea- verurteilt

Promis packen Pickchen flr den  Gammel-Platte aus der DDR wird |3 319 S "

BRECKSE WANDE. GLOCKLICHE KOPFE

inter [

e
guten Zweck endlich saniert .

Native Teaser BILD.de ROS

A-Teaser Home page

Von wegen graue Jahreszeit

Warum Gartnern gliicklich
macht - besonders im Herbst!

4 Happy Hacks vom Gartenbauingenieur

Warum Gartnern
gliicklich macht -
besonders im Herbst!

4 Happy Hacks vom Gartenbauingenieur

BRAND STORYS

i

g Example case OBI
L b —
Dieses Bad ist der WANNsinn! Haben auch Sie Geophyten in iSportlich bleiben trotz
Ihrem Garten? Homeoffice-Trigheit

DIGITAL & SPIELE

2 2 Cu4-Teaser; Homepage

Brand Story on BILD.de

Native Teaser Triple
Homepage

*If the base package is scaled down, the A-teaser placement is omitted! | media impact — 30



WELT.de

Darumist es gut, sich zv engagieren

ERscuTvERANOERUNG viesex SECHS MITARBEITER M FOKUS

Native Teaser
WELT.de ROS

wl

ardy|

87 Infizierte pro 100.000 Lauterbach fordert Darum macht freiwilliges

Einwohner - Warum die bundesweite Engagement gliicklicher
Nachverfolgung so Maskenpflicht auf
schwierig ist Sffentlichen Platzen

Power Teaser,
WELT.de homepage

MISSION ENGAGEMENT

Darum ist es gut, sich zu engagieren

R w0 s1owy
MISSION ENGAGEMENT

Darum Ist s gut, sich zu
engagleren

Example case Aktion Mensch

Brand Story on WELT.de

| medic impact_ 31



LIFESTYLE

LIFESTYLE

wChallenge accepted" ist mein Lebensmotto"

Native Teaser in LIFESTYLE

Channel

Kernkraftwerk Emsiand

Gucci-Cruise Show: Warum
wieder am Netz

Designer Alessandro

Michele das Zaubern nicht...

Native Teaser ROS

B IR pee—

LIFESTYLE
ELEKTRISCH. KRAFTVOLL. SPORTLICH.

CUPRA BORN

| Challenge accepted:ist mein
Lebensmotto”

CHALLENGE ACCEPTED

CUPRA ist ein Versprechen: Sportliches Fahren und eine neue Herausforderung abseits der Rennstrecken, aber
Cup racer”, Rennwagen fiir

Pokalwettbewerbe. Und diese junge Marke aus dem spanischen Barcelona ~ CUPRA besteht gerade einmal vier

re - hat schon inr erstes vollelektrisches Modell auf den Markt gebracht

h
r CUPRA Born wurde benannt nach El Born, dem dynamischen und jungen Trendviertel im Herzen von
Barcelona. Zugleich steht der CUPRA Born fiir etwas Neues, etwas anderes, etwas, das man von einem

Example case CUPRA

Der neve CUPRA Born:
Dieses Elektroauto hat
Rennsportgene

LIFESTYLE .

“UNMOGLICH
1 ist nur ein Wort”

Brand story on WELT.de
(Channel LIFESTYLE)

| medic impact._
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BUSINESS INSIDER

ﬁq? %
P
W
Fﬁ“
Investieren in Georgien:
Warum das Land zum Zentrum

fur auslndische
Direktinvestitionen wird

)

Native Teaser

BUSINESS
INSIDER

Karriere

Von der Ténzerin zur

Unternehmerin: Eileen
Liebigs ungewdhnlicher
Karriereweg zeigt, wie Erfolg
entsteht

Wie ite Narzissten und -
toxische Koliegen erkant
und siarichtig behandelt

Content Ad 4:1 (mobile)

BUSINESS
INSIDER

Wemomson | Insidercor

EINABO
DREI MARKEN

Mrec (mobile)

BUSINESS

INSIDER

Warenpost: Kleine Dinge schnell verschicken
000 ©)

BRAND | waseneost
SToRy | Semeees

Warenpost: Kleine Dinge schnell

[} l Ky verschicken
E&L n.

AN

EXG mple case Deutschen Post + Verbraucher kaufen verstirkt

Brand Story
on Businessinsider.de

| medicimpact_. s



BOOKS

£ Ca——
5 RUDERN OHNE PAUSE
Wie Sonja und Marina

= FITBOOK

Lesetipp der Redaktion

=
h Mysterioser Ausbruch von
Affenpocken in
\ GroBbritannien - was.
: steckt dahinter? k

Wie Sonja und Marina S5
das Unglaubliche geschafft haben!

Native Teaser

AUCH INTERESSANT

JFitteste Frau der Welt” verrae, was

Mrec multiscreen ROS

BRAND STORYS

J

Dieses Bad ist der WANNsinn! Jaben auch Sie Geophyten in Sportlich bleiben trotz
hrem Garten? Homeoffice-Tragheit

DIGITAL & SPIELE

Three-point strike on BILD.de

PETBOOK myHOMEBOOK

FITBOOK TECHBOOK

FITBOOK

FITNESS  GESUNDWEIT  ERNAWAUNG  MIND & BODY  NEWS

| cssc ovuaon
Was man iiber Motivation lernt, wenn
man iiber den Atlantik rudert

Example case Kettler

Brand Story on Fitbook.de

| medic impact._



SPORT BILD

Ab in die Gtiine Hbller~
Hier entsteht ¢
Motorsport-Magie

B T —
et werd o My 50.

STARTSEITE

FUSSBALL IM LIVETICKER

AB IN DIE GRONE HOLLE!

teht Motorsport-Magie!

am Norburgring: Die irrsten Fakten + Der neue BMW M4 GT3 +

Prominent Home Placements on
Sport BILD.de ; -

Hier entsteht
Motorsport-Magie!

Norburgring
neue BMW M4 GT3 + Wa
Geheimtipp ist
Neu: inPixio Photo Studio 12 -
Unterhaltsame Bilder mit Boris Becker: Malkurse,
Telefonieren, Sport: Einzelzelle! S...

So bekommst du alle Nahrwerte die du
brauchst

Kein Schersz: 5o viel Notrufuhi-
Zuschuss ist 2022 moglich Basketball-Star Brittney Griner in
Russland-Knast: Ehefrau bittet Jo...

sportbild.bikd de

Example case ROWE

13D GRONE HOLE
So entsteht Motorsport-Magie

Brand Story on Sportbild.de

Wenn du Zeit am Computer .
totschlagen musst, ist dieses Vintag. . |{S0 entsteht Motorsport-Magie

Native Teaser

| medicimpaect_. s



_ BUSINESS
INSIDER
PETBOOK J myHOMEBOOK

FITBOOK TECHBOOK

i

| medicimpaect_.



BILD.de

-

Diese Stars rockten fiir
Deutschland den ESC

Einfach losfahren!

Sitebar Stationary Sponsored Posts
Facebook und Instagram

Traumurlaub aUfFRAdE

Morgens noch am Strand aufwachen und

Example case Volkswagen Finance Service

AUTO ABG MACHT'S MOGLICH
Traumurlaub?
Einfach losfahren!

UNTERHALTUNGSTICKER

Traumurlaub? Einfach
losfahren!

coceniie v e
Warum Boris jetzt tagelang keinen
ich bekommt

Channel A-Teaser, ATTENTION:

only included in package L!

Mrec / Cube Ad mobile Product Story on BILD.de
Home & ROS

| medicimpact_. 37



ENERGIZING
COMFORT BY

Mercedes Benr

—— oo
WS PKV als finanzielles
Risiko? So befreien Sie
sich aus der Kostenfalle

Billboard Stationary and A-

Social Media Sponsored Posts
Teaser on the homepage

(depending on the topic)

weltr ® a & [w| = welr ® a & (we| =

| sotzt me derier

wer
DER NEUE EQS SUV.

CORONA-PANDEMIE

Sitebar Stationary ROS

Understitial Mrec / Cube Ad mobile
mobile ROS Home & ROS

WeELT

LIFESTYLE

<werr WEeLTPREMIERE wee ()

EQS SUV

THIS IS FOR PIONEERS.

EQS SUV

HIS IS FOR PIONEERS.

Example case Mercedes EQS

Product Story on WELT.de
(in this case as an interactive product story)

| medicimpaect_. =



, «wetr WeLT PREMIERE s (B
- =]

WS PKV als finanzielles
Risiko? So befreien Sie
sich aus der Kostenfalle

EQS SUV

THIS IS FOR PIONEERS.

EQS SUV

Billboard Stationary and A-

HIS IS FOR PIONEERS.
Teaser on the homepage Sponsored Posts Linkedin D

wer
DER NEUE EQS SUV.

n

Entdecken Sie die Highlights des EQS SUV

und erleben Sie elektrische Exzellenz im
GroBformat

CORONA-PANDEMIE Example case Mercedes EQS

Sitebar Stationary ROS

ahl kommt,

Understitial Mrec / Cube Ad mobile Statement story on WELT.de
mobile ROS Home & ROS

(in this case as an interactive product story)

| medicimpact_.



Sitebar and Mrec /
Cube Ad on BILD.de
and WELT.de in RoS
with targeting*

* Only selected Interest/Combi TGX + context targeting included in the package.

feiey

Social Media
Sponsored
Posts with
Targeting
(depending
on the topic)

WeLT

Case: MILKA

Welcher Fan-Typ sind Sie?

| medic impact._
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https://www.bild.de/service/productstory/anzeige-welcher-fan-typ-sind-sie-66448823036a3124f823ef80

BUSINESS INSIDER

INSIDER

Warenpost: Kleine Dinge schnell verschicken

0000:0
Social Media Sponsored Posts
(depending on the topic)

Warenpost: Kleine Dinge schnell

verschicken
BUSINESS

BUSINESS
INSIDER INSIDER

Karriere

Von der Ténzerin zur
Unternehmerin: Eileen
Liebigs ungewdhnlicher
Karriereweg zeigt, wie Erfolg
entsteht

EIN ABO Example case Deutsche Post
DREI MARKEN

« Verbraucher kaufen verstiirkt

Wi it Narzissten und A st
toxische Kollagen erkennt it
und sie richtig behandelt

Content Ad 4:1 (mobile) Mrec (mobile) Story on Businessinsider.de

| medicimpact_.



AUtoBILD.de

AKTIONEN

Ein Preis, viele Chancen: o —— )
derID.4 im Auto Abo derIDAim Ao Ao

Ein Preis, viele Chancen: der ID.4 im Auto
Abo

Home A-Teaser / B- Teaser

Ein Preis, viele Chancen:
mobile and stationary Social Media Sponsored Posts

- der ID.4 im Auto Abo
(depending on the topic)

& autobld de &

=<

=

[ \Lu..;m

Gokart geht auch elektrisch
sl i

Gokart geht auch
elektrisch

o

=

i ¢

Example case Volkswagen Finance Service

—See i T s

Ein Preis, viele Chancen:

ol
Der ID.4 im Volkswagen AutoAbo
der ID.4im Auto Abo

Mrec / Cube Ad
mobile and stationary Home & ROS

Product Story on Autobild.de

Native Style Ad mobil ROS

| medicimpact_.



ComputerBILD.de

A HUAWEL

HUAWEI MateBook D 16
So gut ist das neue
HUAWEI Matebook D 16

Computer
EP

So gut st s newe
HUAWE Matebook 0 16

Computer

HBO Max in
Deutschland: So sehen
Sie alle Filme und
Serien

Promo Teaser: mobile and
stationary as a billboard

Apple Watch Ultra: Diese Uhr i

Elegantes Fliegengewicht

Newsletter Teaser

Computer
(]

HUAWEI MateBook D 16
Das schicke Performance-Monster fiir
ALLE Gelegenheiten

Social Media Sponsored

Posts (depending on the , Perfo?rza;‘t::}e"-i}l(gnster
. . iir ALLE
tOpIC) B NQ @/ Gelegenheiten

Partner-Deals

y -

Ein 16-Zoll-Bildschirm, 17 kg Jeicht, Intel

Example case Huawei
&l

Product Story on Computerbild.de

Mrec / Cube Ad

mobile ROS Partner deals

| medicimpaect_.



FITBOOK TECHBOOK

Books

. N Was man iiber Motivation lernt, wenn
Social Media sP°ns°red man iiber den Atlantik rudert

Posts (depending on the ;

Dynamic Sitebar ROS topic)

=

£
A
Q

sie st

Beispielcase Kettler

4
ol

Mobile Interscroller ROS Mrec / Cube Ad
mobile ROS

Product Story
on one of the books

| medic impact_



Story Kombos

For traffic see:

- BILD Product Story

- CoBIl Product Story
- Books Product Story

For traffic see:
= WELT Product Story
= Bl Product Story

Computer

TECHBOOK

Decision
maker

BUSINESS
INSIDER

'~ Y Automobile

=

=Z211=
=1 | =

[g

Computer

TECHBOOK

-

For traffic see:

= AuBI Product Story
= BILD Product Story
- SpoBI Product Story

S~y

For traffic see:

= CoBl Product Story
= WELT Product Story
- Books Product Story

=y

AKTIONEN

Ein Preis, viele Chancen: der ID.4 im Auto
Abo

Ein Preis, viele Chancen:
der ID.4 im Auto Abo

Example case Volkswagen

Exemplary Product Story for the
Automotive Story Combo

| medicimpaect_.



ADVERTORIALS

LIFESTYLE

fild

BUSINESS
INSIDER

| media impact L



KRANKHEITEN VORBEUGEN
skeltraining

Billboard stationary ROS

Tesla liefert heute erste

Mit Muskeltraining aktiv
Krankheiten vorbeugen

Mrec multiscreen ROS

KRANKHETT

So sorgt My
for einlanges,
gesundes Laben

Content Ad 4:1ROS

,,Trailr;ing belugt
o Lebensstil-

N »1rdining'beugt —— Erkrankungen
Lebensstil-Erkrankungen vor* vor

Example case Experten Allianz

Advertorial on BILD.de

| medicimpaect_. s



Diese Powerstationen sind

ein Riesensprung in die Zukunft
o e

WIRTSCHAFT

Zimsarhbhungen

das nichate
Nachhattighsits-Labat

lon und Anftingerfehler der Gemration

Mrec multiscreen ROS

s iesensp
in die Zukunft

Red-hot Inflation und
Anféingerfehler der Generation
Aktie

ARXIMALL LALK LS T
Diese Powerstationen
sind ein Riesensprung
in die Zukunft

N34 T

wetr ® a & [ =

Aktivisten blockieren erneut
Stadtautobahn A100 und kieben
sich fest

MACHTWECHSEL: PODCAST ZUR
BUNDESTAGSWAHL 2021

) oo

,r‘ B wrosousen w0 sosm
B Vo ie o e barstabt
i Ampelden

Content Ad 4:1 ROS

BLUETTI

BLUETTI veraffentlicht innovative Ladestationen

UKRAINE
KREG e

BLUETTI

D i

X/ BLUETTI

AoveRTomAL

BLUETTI verdffentlicht
innovative Ladestationen

Example case Bluetti

Advertorial on WELT.de

| medic impact._
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LIFESTYLE
\DVERTORIA LIFESTYLE

WELT.de Channel LIFESTYLE

ANDE DAE. 2=
&

LIFESTYLE

BA ) TS

y : 2 v'14
r‘,}é‘ M

-

'f’/\—‘/ 2
B «

ggggggggggggggggggg

Billboard stationary ROS

Content Ad 4:1 ROS

Example case Veuve Clicquot

Mrec multiscreen ROS

Advertorial on WELT.de in Channel
Lifestyle

| medicimpaect_. o



BUSINESS

INSIDER

ADVERTORIA
BUSINESS INSIDER

IMALE LADELEISTUNG
Diese Powerstationen sind
ein Riesensprung in die Zukunft
Ll

Mit der Bluetti AC500 hat man iiberall griinen
Strom

Diese fiinf Charts zeigen euch, warum das
Chaos an den Finanzmérkten bald vorbei
sein kénnte

Vereint bis zu 18kwh

ICE Duteh TTF ntural gas utures

\
i

O ooummounmavc

Content Ad 4:1 ROS
Example case Bluetti

Wie sich die Nato auf einen russischen Atomwaffen-
Angrift aut die Ukraine vorbereitet

Die neue Kolumne rund um
Vermdgensaufbau mit Margarethe
Honisch

Mrec multiscreen ROS
Advertorial on Businessinsider.de

| medic impact_ 51



Digitales Lernen ohne Frust fiir Eltern und
Schiiler

E

Gokart geht auch elektrisch

Digitales Lernen ohne
Frust fiir Eltern und
Schiiler

hiller brauchen Unterstiitzung beim Lernen, besonders nach einem

Content Ad 4:1ROS
Example case Looping GmbH

Gokart geht auch
elektrisch

Raketenstart ins
digitale Lernen
gratis,

einfach,
schnell |

Mrec multiscreen ROS

Advertorial on AutoBILD.de

| medicimpact_. =



ADVERTORIA
ComputerBILD.de

HALOLOCK VON ESR REIZT
PHONE-TECHNIK RICHTIG AUS

Computer
DI:’

; “ann ey
HALOLOCK VON

el ESR REIZT
IPHONE-TECHNIK

/  RICHTIG AUS

& MagSale

kann mehr
HALOLOCK VON
oA ESR REIZT
IPHONE-TECHNIK

Mrec multiscreen ROS P M RiGine Avs

Das kon e tun

Content Ad 4:1 ROS

Partner Special Teaser

Partner-Specials

Computer
(]

Hélo[bck von ESR reizt iPhone-Technik
richtig aus

Als Apple mit dem iPhone 12 die MagSafe-Technologie einfiihrte, war kiar: Eine starke und zuverlissige
Magnethalterung, die gleichzeitig als Ladegerit dient, wird den Umgang mit Handys sparbar vereinfachen. ESgie
bietet nun mit dem HaloLock-System volistandig kompatibles und preisgiinstiges Zubehér.

—~ HalaLock von ESR reizt iPhone-Technik
:SR richtig aus
HaleLock

Example case Waymeet ESR

Advertorial on ComputerBILD.de

| medicimpact_. =



ADVERTORIA

SportBILD.de

elnen Ganzkérperanzug triigt
-

e

»»»»»»»» "

Barcas 55'"'.0‘
f o

k2 Mann soll weg qa
und Premier- ! o

League-Starher!™ | |

Billboard

Mrec multiscreen ROS

Content Ad 4:1 ROS

Warum diese Olympia-Turnerin
einen Ganzkorperanzug tragt

Elisabeth Seitz" Einsatz fOr mehr Selbstbestimmtheit im Sport
Warum diese Olympia-
Turnerin einen
Ganzkorperanzug tragt

\

Example case Godaddy

Advertorial on SportBILD.de

| medicimpaect_. s
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